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ARLINGTON COUNTY, VIRGINIA
AGREEMENT NO. 19-057-R
AMENDMENT NUMBER 2

This Amendment Number 2 is made on the date of execution by the County and amends Agreement
Number 19-057-R (“Main Agreement”) dated October 4, 2018 between Safeware, Inc. (“Contractor”) and
the County Board of Arlington County, Virginia (“County”).
The County and the Contractor agree to amend the Main Agreement as follows:
1. REPLACE CONTRACT TITLE “PUBLIC SAFETY AND EMERGENCY PREPAREDNESS SUPPLIES” WITH
“PUBLIC SAFETY AND EMERGENCY PREPAREDNESS EQUIPMENT AND RELATED SERVICES” IN
ALL INSTANCES.
2. REPLACE PARAGRAPH 2. CONTRACT TERM WITH THE FOLLOWING:

2. CONTRACT TERM

The Contractor’s provision of goods and services for the County (“Work”) shall commence upon
the execution of the Agreement by the County”, and shall be completed no later than September
30, 2023 (“Contract Term”), subject to any modifications as provided for in the Contract
Documents regarding the Contract Term. No aspect of the Work shall be deemed complete until
it is accepted by the County’s Project Officer.

Upon satisfactory performance by the Contractor, if Fairfax County renews their agreement
identified in Exhibit A, the County may elect to renew this Agreement under the same contract
terms for five (5) one-year renewal periods from October 1, 2023 to September 30, 2028
(“Subsequent Contract Term”). However, if Fairfax County does NOT renew their agreement
identified in Exhibit A, this Agreement shall automatically expire on the contract expiration date.

3. REPLACE PARAGRAPH 15. NOTICES WITH THE FOLLOWING:

15. NOTICES
Unless otherwise provided herein, all notices and other communications required by this
Contract shall be deemed to have been given when made in writing and either (a) delivered
in person, (b) delivered by an agent, such as an overnight or similar delivery service, or (c)
deposited in the United States mail, postage prepaid, certified or registered, addressed as
follows:
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TO THE CONTRACTOR:

Rick Bond

Safeware, Inc.

4403 Forbes Blvd.

Lanham, MD 20706

Phone: (301) 542-3258

Email: rbond@safewareinc.com

TO THE COUNTY:

Aaron Bricco, Project Officer
Arlington County, Virginia
2100 Washington Boulevard
Arlington, VA 22204

Phone: (703) 228-1944

Email: abricco@arlingtonva.us

AND

Dr. Sharon T. Lewis, LL.M, MPS, VCO, CPPB
Purchasing Agent

Arlington County, Virginia

2100 Clarendon Boulevard, Suite 500
Arlington, Virginia 22201

Phone: (703) 228-3294

Email: slewisl@arlingtonva.us

TO COUNTY MANAGER’S OFFICE (FOR PROJECT CLAIMS):

Mark Schwartz, County Manager
Arlington County, Virginia

2100 Clarendon Boulevard, Suite 318
Arlington, Virginia 22201

4. REPLACE EXHIBIT A: FAIRFAX COUNTY CONTRACT WITH THE REVISED EXHIBIT A: FAIRFAX
COUNTY CONTRACT (ATTACHED).

All other terms and conditions of the Main Agreement remain in effect.
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WITNESS these signatures:

THE COUNTY BOARD OF ARLINGTON SAFEWARE, INC.

COUNTY, VIRGINIA

AUTHORIZED DocusSigned by: AUTHORIZED — Dcusigned by:
SIGNATURE: Peborni FHurley, SIGNATURE: l E-O&-’ P Qm /
MeToni \I-I-m634é%5882496484--- Richar oB&IsECFCA144C..

NAME: NAME:
TITLE: Assistant Purchasing Agent TITLE: Vice President
DATE: 2/7/2024 DATE: 2/5/2024
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REVISED EXHIBIT A

County of Fairfax, Virginia
NOTICE OF AWARD

Date: JUN - 7 2018

CONTRACT TITLE: Public Safety and Emergency Preparedness Equipment
and Related Services

RFx NUMBER: RFP2000002547
CONTRACT NUMBERS: 4400008468 — Safeware, Inc.
4400008495 — Mallory Safety and Supply LLC.
NIGP CODES: 34020, 34054, 34072, 34080, 34087, 34540, 34574,
68008, 68068, 68067, 99029
CONTRACT PERIOD: October 1, 2018 through September 30, 2023
RENEWALS: Five (5) One-Year Options

(or a combination of the years)

SUPERSEDES CONTRACTS: 4400001839 (Safeware, Inc.);
4400001840 (Mallory Safety and Supply LLC.)

CONTRACTOR: SUPPLIER CODE:

Safeware, Inc. 1000011775
4403 Forbes Blvd
Lanham, MD 20706

Contact: Rick Bond, Vice President of Sales
Phone: 301-542-3258
E-mail: rbond@safeareinc.com

For ordering, go to www.safewareinc.com

Mallory Safety and Supply, LLC 1000017276
1040 Industrial Way
Longview, WA 98632

Contact: Allison Windsor, Director of Government Sales
Phone: 818-644-9484
E-mail: allison.windsor@malloryco.com

Department of Procurement & Material Management

12000 Government Center Parkway, Suite 427

Fairfax, VA 22035-0013

Website: www.fairfaxcounty.gov/dpmm

Phone (703) 324-3201, TTY: 1-800- 828-1140, Fax: (703) 324-3228
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Notice of Award
4400008468 (Safeware)
4400008495 (Mallory)
Page 2

DELIVERY: N/A

TERMS: Net 30 Days
FOB: Destination
PRICES: See Attached Pricing Schedule

DPSM CONTACT:  Jamie Pun, VCO, CPPB, Contract Specialist Il
Telephone: 703-324-3653
Fax: 703-324-3228
E-mail: Jamie.Pun@fairfaxcounty.gov

ORDERING INSTRUCTIONS:

Any county department may enter into FOCUS (Fairfax County Unified Systems) a shopping
cart indicating the item/service required, the quantity, the payment terms and the delivery
date. The shopping cart must be annotated with the contract number. Requests exceeding
the small purchase threshold ($10K) will be routed to DPMM and a purchase order will be
executed.

CAL~

Jamie Pun, VCO, CPPB
Contract Specialist |l

DISTRIBUTION:

Finance — Accounts Payable/e Contractor - rbond@safeareinc.com
FRD - Jason Stanley/e Contract Specialist - J. Pun

FCPD — Mike Estelle/e ACS, Team 1 - J. Waysome-Tomlin

FCPD - Kerene Gordon/e

DPSC — Robert Turner/e

DPWES, Noman Control Pollution Plant — Cliff Davis/e

Sheriff's Office — Kevin Burns/e

COG - Rick Konrad (rkonrad@mwcog.org@mwcog.org)

U.S. Communities — Alexis Turner (aturner@uscommunities.org)
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Notice of Award

4400008468 (Safeware)

4400008495 (Mallory)

Page 3

o, % Discount from
Description Safeware &
; Mallory’s List Price

Personal Protective Equipment (PPE) 41%
Explosive Device Mitigation and Remediation Equipment 41%
Environmental Monitoring 41%
CBRNE Search & Rescue Equipment 41%
Interoperable Communications Equipment 41%
Detection Equipment 41%
Decontamination Equipment 41%
Hazardous Materials Storage 41%
Spill Control and Containment 41%
Physical Security Enhancement Equipment 1%
Fire and Emergency Response 41%
Traffic Safety 41%
Facility Safety and Maintenance 41%
Fall protection and Confined Space 41%
Medical and First Aid Supplies 41%
CBRNE Reference Materials 41%
Automated External Defibrillators (AEDs) 41%
Ammunition/Less than Lethal Munitions 41%
Civil Disturbance Gear 41%
Dive Gear/Underwater Recovery/Water Safety 41%
Police Fleet Management Products 41%
Law Enforcement Software M1M%
Public Safety Aviation — Helicopters 41%
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Notice of Award

4400008468 (Safeware)
| 4400008495 (Mallory)
Page 4
, % Discount from
Description Safeware &
Mallory’s List Price

Public Safety Uniforms 41%
Vehicles 41%
Trainers and Training Equipment 41%
Vending Solutions 41%
Related Services 41%
Other Non-listed Public Safety, Law Enforcement and 41%

Fire Equipment

The attached technical service, rental and training price lists are added and Contractor agrees
that the pricing is the maximum rate and/or pricing allowed under this contract. In addition,

pricing may be negotiated to a lower rate and/or price.
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Safeware-Mallor - — Contract 4400008468
Y Technical Services Rates Contract 4400008495
Service Type Description Details Unit Price Discount USC Price Dty
Posichek Bench Test for the following
Repairs & Batteries Not Included, Onsit
Flow Testing Manufacturer's; Avon, Draeger, MSA, Scott epalr ) eries Mot Include e $ 6500 10% (S 5850 ea
o Service fees may apply
& Survivair
ichek 3 B h i Repairs & Batteries Not Included, Onsi
Flow Testing-Interspira Posichek 3 Bench Te'st for the followmg epairs a .terles ot Included, Onsite $ 9500| 10% | 85.50 -
Manufacturer's; Interspiro Service fees may apply
P ti to 4500 psi, includ Exciud fill; Pick- d deli f
Hydrostatic Testing reSSt.Jre testing up to . psi, includes xcludes refill; Pick-up and delivery fees s 2700| 10% | 24.30 ea
devalving & o-ring replacement may apply
Hazmat shipping fees apply to refilled
Cylinder Refill 4500 psi Breathable air cylinders up to 4500 psi cylinders, Pick-up & delivery fees may S 8.00| 10% | S 7.20 ea
apply
DOT Hydrostatic Testing Hydrostatic testing 6000 Ib Hydro Testing $ 75.00| 10% |$ 67.50 ea
Hazmat shipping fees apply to refilled
Cylinder Refill 6000 psi Breathable air cylinders up to 6000 psi cylinders, Pick-up & delivery fees may $ 3200 10% |$ 28.80 ea
apply
] . ) Operational evaluation, Parts & labor for
Compressor Service 1 & 50 Comprehensive maintenance service as 50hr preventative maintenance, (1) ea. Air
R ) per manufactures recommendations to a . . e } $ 2,470.00| 10% | $ 2,223.00 ea
Maintenance ) sample, calibration & certification service.
include: Bauer, Eagle & Scott models . . .
Additional repair fees not included.
Operational evaluations performed
. . . quarterly, Parts & labor for 50hr
Compressor Service 4 & 50 Comprehensive maintenance service as reventative maintenance, (4) ea. Air
P ) per manufactures recommendations to P N P $ 3,895.00| 10% | $ 3,505.50 ea
Maintenance . samples, calibration & certifications
include: Bauer, Eagle & Scott models ) . )
service. Additional repair fees not
included.
Operational evaluations performed
, ) . monthly, Parts & labor for 50hr
Compressor Service 12 & 50 Cormpreliensive Hairenanaeserice s preventative maintenance , (4) ea. Air
i per manufactures recommendations to o T $5415.00| 10% | $ 4,873.50 ea
Maintenance ) samples, calibration & certifications
include: Bauer, Eagle & Scott models . . .
service. Additional repair fees not
included.
Air Sample Breathable Air Testing, Grade D Air Quality Air Sample Draw $ 28500 10% |$ 256.50 ea
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Safeware-Mallor s - Contract 4400008468
y Technical Services Rates Contract 4400008455
Service Type Description Details Unit Price Discount USC Price Gty
Fit Testing , Qualitative Respiratory Manual fit test service; Bitrex Per Mask S 4500 10% |$ 40.50 ea
Fit Testing, Quantitative |Respiratory Computer aided fit test service Per Mask S 4500 10% | S 40.50 ea
Mask Cleaning Cleaning & disinfecting of face mask only Replacement parts not included $ 5000 10% |$ 45.00 ea
Clean, disinfect & i ti i .
SCBA Cleaning vl dlsm. ect & Inspection service Replacement parts not included S 9500 10% |$ 85.50 ea
includes Case

Fire Hose Testing Pressure Testing Price per linear foot up to 4" hose S 0.95| 10% | S 0.86 LF
Fire Hose Repair Nozzle & appliance repair Call for Quote S - ea
Fire Hose Coupling Repair Hose recouping Call for Quote S - ea
Breather Box Air Systems Bre?ther Box service: (1) each Aif sarerIe cert.ification & $ 350.00 10% | $ 315.00 a5

Function test Calibration service

A Letter of decontamination certification '
Level A Suit Testing Pressure testing with annual certification must be attached to each suit prior to $ 105.00| 10% |$ 94.50 ea
service
Evaluation Evaluation Fee for Gas Detec.tion service Fee is waived if new instrument is $ 7500| 10% | 67.50 ea
only- refused repair purchased through Safeware
Portable Gas Detection service to include Price based on standard 4 gas mix. Repair
Calibration Service preventative maintenance, calibration & . & e DER S 9500| 10% |$ 85.50 ea
parts & labor not included
software upgrades
. ) . . Price per sensor site; Onsite Service Fee
) . Preventative Maintenance, calibration & ) . . )
Fixed System Gas Detection software upgrade will apply to this service, Repair parts & S - ea
Pg labor not included; Call for Quote

| feani | & disinfect; less then 350 sq foot . . :

Emergency Shelter Cleariing | Clean & disinfect; less then sqTo .Pick up & delivery fees not included $ 67000 10% |$ 603.00 ea
Small deployment area

E h Cleani Ci & disinfect; 351 to 499 sq foot . , .

MERgeney. 5 ielter eaning ean isintect; 351, 16-430 51 foo Pick up & delivery fees not included S 95000/ 10% |$ 855.00 ea
Medium deployment area

E Shelter Cleani & disinfect, 500+ sq foot depl t . . )

mergency Sheltercleaning | Clean & disinfec Cb:ag foot degloyien Pick up & delivery fees not included $1,170.00| 10% | $ 1,053.00 ea
Large area
Fixed Fall Protection Desig?, install'& t.raini.ng service for Call for Quote $ i ca
Systems Horizontal Lifeline/fixed system

20f3
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Safeware-Mallory : : Contract 4400008468
Technical Services Rates Gontars AA0ITORASS
Service Type Description Details Unit Price Discount USE Price Bty
Labor Hourly Technician rate Fiice per ho.ur; bllledlin 15 minute S 95.00| 10% |$ 85.50 ea
increments
Service is dependent upon part and
Rush Charge Expedited repair service; per unit fee technician availability. This chargeisin | $ 100.00| 10% S 90.00 ea
addition to other applicable fees
Pick up/Delivery Fee Per Occurrence Fee Call for Availability $ 150.00| 10% |$ 135.00 ea
| dati t
On-Site Service- Daily Rate Customer site; per occurrence .Trave SaccommuocdsEior fe'es no $ 650.00| 10% |$ 585.00 ea
included. Please Call for availability
A - : - " —
After Hour Response fter standard business hours: Emergency This charge |s'|n addition to other $ 12500 10% |$ 112.50 ca
Hourly Response Fee applicable fees
Travel Rate Hourly Travel Rate Price per hour, per technician $ 9500 10% |$ 85.50 ea
Travel/ Lodging Lodging Fee Per night /Per technician $ 200.00| 10% |$ 180.00 ea
P : . - -
TRAVEL MILEAGE Mileage Charge or Mlils over G0mile radiosfrom Sevviee | ¢ o | $ 056 ea
Center
PLEASE NOTE THAT ALL SERVICES MAY NOT BE AVAILABLE IN ALL LOCATIONS. ONSITE SERVICE FEES MAY APPLY TO SERVICES LISTED. CONTACT
YOUR LOCAL SERVICE CENTER FOR DETAILS.
Standard or Expedited Shipping costs are not included. Some material may require hazardous material shipping. Other rental equipment available, call for information

3of3
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Safeware-Mallory

Related Services & Training Price List

Public Safety and Emergency Preparedness Equipment and Related Services

Contract 44000008468

Contract 44000008495

28. TRAINERS AND TRAINING EQUIPMENT

Training Equipment — 41% off List Price

Training Classes — 10% off List Price ~ see below

30. RELATED SERVICES

00 or-U 3 O eqd ¥ o B D P o
Half Day S 975.00 10% S 877.50
Full Day S 1,500.00 10% S 1,350.00
Travel Rate Half Day S 487.50 10% S 438.75
Travel Rate Full Day S 750.00 10% S 675.00
SET Public Order Training* S 788.89 10% S 710.00

*SET Public Order Training - Foundation Course for Public Order & Crowd Management Policing
(Basic/Intermediate) 4 day class. Price per student, minimum of 32 students per class.

Training Classes:

Aerial Work/Lift Platforms

Back Safety

Bloodborne Pathogens

Bucket Truck Safety

Chainsaw Safety

Confined Space Entry Awareness
Confined Space Entry Operations
Confined Space Rescue

Cranes, Hoists & Lifts

Crane Safety Awareness

Defensive Driver (National Safety Council
Certification)

Developing Effective Safety Action Teams
Do Your Own OSHA Inspection

Electrical Safe Work Practices

Emergency Action Plans

Evacuation Plans that Work

Ergonomics Hazard Assessment
Establishing a Safety & Health Committee
Fall Protection Awareness

Fall Protection Competent Person

Fire Prevention & Fire Extinguishers

First Aid CPR AED (National Safety Council
Certification)

Flagger Certification (National Safety Council

Certification)

Forklift Operator (industrial/warehouse)
Forklift Train the Trainer

Hand & Portable Power Tools

Hazard Communication/Right to Know
Hazard Identification

Hazardous Materials Awareness (initial and
refresher)

Hazardous Materials Operations / Spill Response
Team (initial and refresher)

Hazardous Materials 24 Hour Technician (initial
and refresher)

Hazardous Waste Management (initial and
refresher)

Hearing Conservation

High Voltage Electrical Safety

Hoists & Overhead Cranes

Job Safety Analysis/Job Hazard Analysis
Ladder Safety

Lead Safety

Lockout/Tagout Electrical Safety (authorized,
affected and other)

Law Enforcement Public Order Civil Unrest
Law Enforcement Public Order Command
Foundation Course

Machine Guarding

Material Handling

Mobile Cranes & Rigging

NFPA70E

OSHA 10-hour General Industry

OSHA 10-hour Construction

OSHA 30-hour General industry

OSHA 30-hour Construction

OSHA Overview for HR Managers

OSHA Recordkeeping Requirements
Overhead Crane Operator

Personal Protective Equipment
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| Safeware-Mallory Public Safety and Emergency Preparedness Equipment and Related Services
Related Services & Training Price List Contract 4400008468
contract 4400008495
|

*  Power Tool Safety ®  Scaffold User

‘ ®  PPE Hazard Assessments ®  Scaffold Competent Person

f ®  Respirator Fit-Tester Course ®  Slinging and Rigging

‘1 ®  Respiratory Protection ®  Spill Response Team Training

! ®  Respiratory Protection Program Administrator ¢ TB & Airborne Pathogens

\] ®  Safe Lifting ®  Trenching & Excavation Competent Person

; ®  Safety Orientation Programs ®  Work Zone Safety Supervisor

Training Classes Terms:

Maximum quantity of student varies with course.

Customized classes available.

| Basic Training material included.

| Additional equipment may be required and is not included in the rates.
‘ Travel and Accommodations not included.

Half-day minimum.

Training facilities provided by customer.

| Some courses may require multiple days.
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County of Fairfax, Virginia

To protect and enrich the quality of life for the people, neighborhoods and diverse communities of Fairfax
County

Date of Award: JUN = 7 2018

Safeware, Inc.

4403 Forbes Bivd

Lanham, MD 20706

Attention: Rick Bond, Vice President of Sales

Reference: = RFP2000002547; Public Safety and Emergency Preparedness Equipment and
Related Services

Dear Mr. Bond:

Acceptance Agreement

Contract Number: 4400008468

This acceptance agreement signifies a contract award for Public Safety and Emergency
Preparedness Equipment and Related Services. The period of the contract shall be from
October 1, 2018 through September 30, 2023 with renewals of five (5) additional years, one
(1) year at a time or a combination of the years, by mutual agreement of both parties.

The contract award shall be in accordance with:

1) This Acceptance Agreement; and

2) The Attached Memorandum of Negotiations.
Please note that this is not an order to proceed. A Purchase Order, which constitutes your
notice to proceed, will be issued to your firm. Please provide your Insurance Certificate
according to Fairfax County Special Provisions, Section 1 (Insurance) within ten (10) days

after receipt of this letter.

Sincerely, !

Cathy A. Muge, CPPO
Director/County Purchasing Agent

440

Department of Procurement & Material Management

12000 Government Center Parkway, Suite 427

Fairfax, VA 22035-0013

Website: www.fairfaxcounty.gov/dpmm

Phone 703-324-3201, TTY: 1-800-828-1140, Fax: 703-324-3228
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County of Fairfax, Virginia

To protec;t and enrich the quality of life for the people, neighborhoods and diverse communities of Fairfax
County

MEMORANDUM OF NEGOTIATIONS
RFP 2000002547
Public Safety and Emergency Preparedness Equipment and Related Services

The County of Fairfax (hereinafter called the County) and Safeware, Inc. and Mallory Safety and Supply,
LLC. (hereinafter called the Confractor) hereby agree to the following in the execution of Contract
4400008468 with Safeware, Inc. and Contract 4400008495 with Mallory Safety and Supply, LLC.
(hereinafter called the Contract) for the provision of public safety and emergency preparedness
equipment and related services. The final Contract contains the following documents:

~oaoop

©

The County’s Request for Proposal RFP 2000002547 and all Addendsa;

The Contractor's Technical Proposal and Cost Proposal dated March 8, 2018;
The Contractor's response to clarification questions dated March 28, 2018.
The Contractor’s response to items for negotiation dated April 12, 2018.

This Memorandum of Negotiations;

County’s purchase order;

Any subsequent amendments to the Contract.

In addition, the County and the Contractor agree to the following:

1.

The parties to this Contract acknowledge that Safeware, inc. submitted a proposal, on behalf of
Safeware, Inc. and Mallory Safety and Supply, LLC., in response to RFP2000002547. Mallory
Safety and Supply, LLC. acknowledges and agrees to provide public safety and emergency
preparedness equipment and related services to Participating Public Agencies of the states of
Alaska, Hawaii, Washington, Oregon, California, Arizona, Nevada, New Mexico, Wyoming, ldaho,
Montana, and Utah and to assume all responsibilities and obligations under this Contract for its
designated territory. Safeware, Inc. acknowledges and agrees to provide public safety and
emergency preparedness equipment and related services to Participating Public Agencies
located in all other states of the United States, not identified above and to assume all
responsibilities and obligations under this Contract for its designated territory. Contract number
4400008468 has been assigned to Safeware, Inc. and Contract number 4400008495 has been
assigned to Mallory Safety and Supply LLC. to facilitate ordering.

The Contractor shall provide eCommerce rebates as outlined below:

s If 30%-69.99% of total invoiced sales are received by website orders at the conclusion of
each contract year, a 0.5% rebate will be provided on purchases made through
ecommerce.

e [f 70% or greater of total invoiced sales are received by website orders at the conclusion
of each contract year, a 1% rebate will be provided on purchases made through
ecommerce.

o Conditions: The agency total purchases for the annual contract period must be
greater than $20,000. Ecommerce is defined as any order placed through
Safeware or Mallory's website or fully integrated third party marketplace where
the Participating Public Agency's orders and Safeware-Mallory’s invoices are
transacted via EDI, XML or cXML. Ecommerce rebates cannot be combined with
other rebates, early payment discounts, or where the buying agency or
procurement platform charges an administrative or transaction fee.

Department of Procurement& Material Management
12000 Government Center Parkway, Suite 427
Fairfax, VA 22035-0013

Website: www.fairfaxcounty.govidpmm
Phone 703-324-3201, TTY: 1-800-828-1140, Fax: 703-324-3228
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Memorandum of Negotiations
RFP2000002547

Page 2
3.

Large sales greater than $20,000 may be eligible for additional price discounts from manufacturers and
will be automatically flagged in the Contractor’s system to seek additional price concessions from
manufacturers.

For purchase of services under this Contract, the Contractor shall provide a minimum of 10% discount
from Safeware and Mallory's list price. The pricing for services may be negotiated to a lower price.

The Contractor acknowledges and agrees that the County and the Participating Public Agencies reserve
the right to review and negotiate the license and maintenance terms and conditions prior to any purchase
of software under this Contract and that the Contractor will provide full support for executing the
negotiated license/maintenance agreement(s) by the County/Participating Public Agencies and the
software publisher. The Contractor also agrees to obtain agreement from its software publishers that
their shrink wrap, browse wrap, click through, or similar processes are for access purposes only, and any
terms and conditions offered in or referenced by those procedures will have no force or effect.

The Contractor shall hold the discount rate of 41% for equipment and 10% for services firm for the entire
contract term including renewal periods.

The parties mutually agree that the first sentence of Paragraph 1.3 of Section 1 titled Insurance (Fairfax
County Special Provisions) is deleted and is replaced with the following language:

No change, cancellation, or non-renewal shall be made in any insurance coverage without a thirty-day
written notice to the County Purchasing Agent and/or Risk Manager.

The parties mutually agree that the Paragraph 1.2 b. of Section 1 titled Insurance (Fairfax County Special
Provisions) is deleted and is replaced with the following language:

The contractor agrees to maintain Commercial General Liability insurance in the amount of $1,000,000
per occurrence/aggregate, to protect the contractor, its subcontractors, and the interest of the County,
against any and all injuries to third parties, including bodily injury and personal injury, wherever located,
resulting from any action or operation under the contract or in connection with contracted work.

ACCEPTED BY:

bl6lLs

%//
Ay

Safeware, Inc.

Date '

Shacvn Wennay é/ é//B

Mallory Safety and Sifpply, LLC. Date

Cathy A. Musdg] CPPO

©[7)i8

Date

Director/County Purchasing Agent
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County of Fairfax, Virginia

AMENDMENT

Date: September 29, 2022

AMENDMENT NO. 1

CONTRACT TITLE: Public Safety and Emergency Preparedness Equipment and Related Services

CONTRACTOR SUPPLIER CODE CONTRACT NO.
Safeware, Inc. 1000011775 4400008468
4403 Forbes Blvd

Lanham, MD 20706

By mutual agreement, Contract 4400008468 is amended to renew for one (1) year at existing prices,
terms and conditions, effective October 1, 2023 through September 30, 2024. This is the first of five
renewal options.

Please provide a current Certification of Insurance (COI) in accordance with the CONTRACT
INSURANCE PROVISIONS, within ten (10) days after receipt of this executed amendment.

vy besdf

ACCEPTANCE: ,

BY:
(Title)
(-1 20272
(Printed) {Date)
DocuSigned by:
[Sfuu, Piurson
Lee Ann Pender, CPPO
. Director/County Purchasing Agent

or
DISTRIBUTION:
Dept. of Finance — Accounts Payable/e Contract Specialist Supervisor — J. Pun
FRD - Jason Stanley ACS, Team 1 — Chan Park

FCPD - Kerene Gordon

Sheriff's Office — Michelle Nelson

Contractor — email: Keith Hyatt, khyati@safewareinc.com

Contractor — email: Rick Bond, rbond@safewareinc.com

Omnia = email: Victoria Palmieri, Victoria.Palmieri@omniapartners.com

Department of Procurement & Material Management
12000 Government Center Parkway, Suite 427

Fairfax, VA 22035-0013

Website: www.fairfaxcounty.gov/procurement/

Phone 703-324-3201, TTY:711, Fax: 703-324-3228
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US.COMMUNITIES

GOVERNMENT PURCHASING ALLIANCE

HATONAL
(‘E o CONTIES NA.CO NATIONAL
. ""\-‘- ? N ‘ LEAGUE
=, pre ey b e OF CITIES
ASHO INTERNATIONAL -

COMPETITIVE SOLICITATION
BY FAIRFAX COUNTY, VA
FOR

PUBLIC SAFETY AND EMERGENCY PREPAREDNESS EQUIPMENT AND
RELATED SERVICES
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An optional pre-proposal conference will be held at 10:30am on February 22",
2018 at the Fairfax County Government Center, 12000 Government Center
Parkway, Conference Room 4/5, Fairfax Virginia. The purpose of this conference is
to allow potential offerors an opportunity to present questions and obtain
clarification relative to any facet of this solicitation.

While attendance at this conference will not be a prerequisite to submitting a
proposal, offerors who intend to submit a proposal are encouraged to attend. Bring
a copy of the solicitation with you. Any changes resulting from this conference will
be issued in a written addendum to the solicitation.

All questions pertaining to this RFP should be submitted in writing by February 27,
2018 to the contract specialist at dpmmteam1@fairfaxcounty.gov.
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DEPARTMENT OF PROCUREMENT & MATERIAL

MANAGEMENT
12000 GOVERNMENT CENTER PARKWAY, SUITE 427
FAIRFAX, VIRGINIA 22035-0013

VIRGINIA TELEPHONE: (703) 324-3201 FAX: (703) 324-3228 TTY: 711

ISSUE DATE: REQUEST FOR PROPOSAL NUMBER: | TITLE: Public Safety and Emergency Preparedness
February 6, 2018 RFP2000002547 Equipment and Related Services

DEPARTMENT: DUE DATE/TIME: CONTRACT SPECIALIST: Jamie Pun; 703-324-3653
Various March 13, 2018 / 2:00 P.M. or Jamie.Pun@fairfaxcounty.gov

Proposals - In accordance with the following and in compliance with all terms and conditions, unless otherwise noted, the
undersigned offers and agrees, if the proposal is accepted, to furnish items or services for which prices are quoted, delivered or
furnished to designated points within the time specified. Itis understood and agreed that with respect to all terms and conditions
accepted by Fairfax County the items or services offered and accompanying attachments shall constitute a contract.

Note: Fairfax County does not discriminate against faith-based organizations in accordance with the Code of Virginia, § 2.2-4343.1
or against a bidder or offeror because of race, religion, color, sex, national origin, age, disability, or any other basis prohibited by
state law relating to discrimination in employment in the performance of its procurement activity.

NAME AND ADDRESS OF FIRM:
Telephone/Fax No.:

E-Mail Address:

Federal Employer Identification No or

Federal Social Security No.(Sole
Proprietor)

Prompt Payment Discount: _ % for payment within days/net
days

State Corporation Commission (SCC)
Identification No.

By signing this proposal, Offeror certifies, acknowledges, understands, and agrees to be bound by the
conditions set forth in the General Conditions and Instructions to Bidders as described in Appendix C, the
Certification Regarding Ethics in Public Contracting set forth in Appendix D, and by any other relevant
certifications set forth in Appendix B.

BUSINESS CLASSIFICATION — Described in Appendix D — CHECK ONE:
O MICRO O SMALL 0O MINORITY-OWNED O WOMEN-OWNED O VETERAN OWNED
O EMPLOYMENT SERVICE ORG O NON PROFIT O GOVERNMENT/PUBLIC BODY

State in which Incorporated:
CHECK ONE: 0O INDIVIDUAL O PARTNERSHIP O CORPORATION

Vendor Legally Authorized Signature Date
Print Name Title

Sealed proposals subject to terms and conditions of this Request for Proposal will be received by the Fairfax County Purchasing
Agent at 12000 Government Center Parkway, Suite 427, Fairfax, Virginia 22035-0013 until the date/time specified above.

AN EQUAL OPPORTUNITY PURCHASING ORGANIZATION

&

(DPMM32) rev 08/2013
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INTRODUCTION AND BACKGROUND
MASTER AGREEMENT

Fairfax County, VA (herein “Lead Public Agency”) on behalf of itself and all states, local
governments, school districts, higher education institutions, other government agencies and
nonprofit organizations in the United States of America (herein “Participating Public Agencies”) is
soliciting proposals from qualified suppliers to enter into a Master Agreement for a complete line of
Public Safety and Emergency Preparedness Equipment and Related Services (herein “Products
and Services”).

ALL PRODUCTS OFFERED MUST BE NEW, UNUSED, LATEST DESIGN AND TECHNOLOGY.
OBJECTIVES

A. Provide a comprehensive competitively solicited Master Agreement offering Products and
Services to Participating Public Agencies;

B. Establish the Master Agreement as a Supplier's primary offering to Participating Public
Agencies;

C. Achieve cost savings for Suppliers and Participating Public Agencies through a single
competitive solicitation process that eliminates the need for multiple bids or proposals;

D. Combine the volumes of Participating Public Agencies to achieve cost effective pricing;

E. Reduce the administrative and overhead costs of Suppliers and Participating Public Agencies
through state of the art ordering and delivery systems;

F. Provide Participating Public Agencies with environmentally responsible products and
services.

GENERAL DEFINITION OF PRODUCTS AND/OR SERVICES

Itis the intent of this solicitation to allow Offerors to propose the broadest possible selection of the
equipment specified in the categories listed below.

General Product Categories:
1. Personal Protective Equipment (PPE)
2. Explosive Device Mitigation and Remediation Equipment
3. Environmental Monitoring
4. CBRNE Search & Rescue Equipment
5. Interoperable Communications Equipment
6. Detection Equipment
7. Decontamination Equipment
8. Hazardous Materials Storage
9. Spill Control and Containment
10. Physical Security Enhancement Equipment
11. Surveillance, Warning, Access/Intrusion Control
12. Explosion Protection
13. Fire and Emergency Response
14. Traffic Safety
15. Facility Safety and Maintenance
16. Fall protection and Confined Space
17. Medical and First Aid Supplies
18. CBRNE Reference Materials
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19. Automated External Defibrillators (AEDs)

20. Ammunition/Less than Lethal Munitions

21. Civil Disturbance Gear

22. Dive Gear/Underwater Recovery/Water Safety
23. Police Fleet Management Products

24. Law Enforcement Software

25. Public Safety Aviation- Helicopters

26. Public Safety Uniforms

27. Vehicles

28. Trainers and Training Equipment

29. Vending Solutions

30. Related Services

31. Other Non-Listed Public Safety, Law Enforcement and Fire Equipment

By way of example only, and without the intent to limit the broad category of Public Safety and
Emergency Preparedness Equipment and Related Services that might be available from
potential offerors, a more detailed listing of the above referenced categories is shown on
ATTACHMENT A hereto.

U.S. COMMUNITIES

U.S. Communities Government Purchasing Alliance (herein “U.S. Communities”) helps
Participating Public Agencies reduce the cost of purchased goods through strategic sourcing that
combines the purchasing power of public agencies nationwide. This is accomplished through an
award of competitively solicited contracts for high quality products and services by large and well
recognized public agencies (herein “Lead Public Agencies”). The contracts are available for use
by the respective Lead Public Agency and, also, by other Participating Public Agencies.

National Sponsors
U.S. Communities is jointly sponsored by the National Association of Counties (NACo), the
National League of Cities (NLC), the Association of School Business Officials International
(ASBO), the United States Conference of Mayors (USCM) and the National Governors Association
(NGA) (herein “National Sponsors”).

Advisory Board

The U.S. Communities Advisory Board is made up of key government purchasing officials from
across the United States.

Each Advisory Board Member is expected to actively participate in solicitations, participate in
policy direction, and share expertise and purchasing innovations.

Current U.S. Communities Advisory Board Members

Auburn University, AL Great Valley School District, PA
Beaverton School District, OR Harford County Public Schools, MD
City and County of Denver, CO Hennepin County, MN

City of Charlotte, NC Los Angeles County, CA

City of Chicago, IL Maricopa County, AZ

City of El Paso, TX Miami-Dade County, FL

City of Houston, TX North Carolina State University, NC
City of Kansas City, MO Onondaga County, NY
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City of Los Angeles, CA Port of Portland, OR

City of Ocean City, NJ Prince William County Schools, VA
City of Seattle, WA San Diego Unified School District, CA
Cobb County, GA State of lowa, IA

Denver Public Schools, CO State of Louisiana, LA
Emory University, GA The Ohio State University, OH

Fairfax County, VA The School District of Collier County

Fresno Unified School District, CA

Participating Public Agencies

Today more than 55,000 public agencies utilize U.S. Communities contracts and suppliers to
procure over $2.5 Billion Dollars in products and services annually. Each month more than
500 new users register to participate. The continuing rapid growth of public agency
participation is fueled by the Program's proven track record of providing unparalleled value to
public agencies.

The Supplier(s) must communicate directly with any Participating Public Agency concerning the
placement of orders, issuance of the purchase order, contractual disputes, invoicing, and
payment.

Farifax County, VA is acting as "Contracting Agent" for the Participating Public Agencies and shall
not be held liable for any costs, damages, expenses, fees, liabilities, etc. incurred by any other
Participating Public Agency.

Each Participating Public Agency enters into a Master Intergovernmental Cooperative Purchasing
Agreement (MICPA) outlining the terms and conditions that allow access to the Lead Public
Agencies’ Master Agreements. Under the terms of the MICPA, the procurement by the
Participating Public Agency shall be construed to be in accordance with, and governed by, the
laws of the state in which the Participating Public Agency resides. A copy of the MICPA is
attached as Appendix B.

Estimated Volume

The estimated dollar volume of Products and Services purchased under the proposed Master
Agreement is $150 Million Dollars annually. This estimate is based on the anticipated volume of
the Lead Public Agency, the U.S. Communities Advisory Board members, and current sales within
the U.S. Communities program. While there is no minimum quantity of products required to be
purchased under the proposed Master Agreement, Fairfax County and the U.S. Communities
Advisory Board Members are committed to utilizing the Master Agreement. The Advisory Board
members shall determine if the Master Agreement is of value to their agency, and will promote the
Master Agreement among other public agencies nationwide. The Advisory Board in 2017
purchased more than $168 Million Dollars of products and services from existing U.S.
Communities contracts.

Marketing Support
U. S. Communities provides marketing support for each Supplier's products through the following:
e National Sponsors as referenced above,

e Over 90 State and Regional Sponsors,
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o Sales and marketing personnel that directly promote the U.S. Communities Suppliers to
Participating Public Agencies through public agency meetings, webinars, direct mail, email,
online and print advertising, social media, articles, and exhibiting and presenting at national
and local trade shows.

e U.S. Communities provides Suppliers government sales training and a host of marketing and
sales management tools to effectively increase sales through U.S. Communities.

Multiple Awards

Multiple awards may be issued as a result of the solicitation. Multiple Awards will ensure that any
ensuing Master Agreements fulfill current and future requirements of the diverse and large number
of Participating Public Agencies.

Fairfax County, VA reserves the right to award the contract locally and/or nationally in the
aggregate, by section, multiple award, primary, secondary, and tertiary, whichever is in the best
interest of the County and Participating Public Agencies as a result of this solicitation.

5. EVALUATION OF PROPOSALS

Proposals will be evaluated by the Lead Public Agency in accordance with, and subject to, the
relevant statutes, ordinances, rules and regulations that govern its procurement practices.

U.S. Communities Advisory Board members and other Participating Public Agencies will assist the
Lead Public Agency in evaluating proposals. The Supplier(s) whose response(s) affirmatively
meets the requirements of this Request for Proposal and provides the best overall value will be
eligible for a contract award. U.S. Communities reserves the right to make available or not make
available Master Agreements awarded by a Lead Public Agency to Participating Public Agencies.

5.1 TECHNICAL PROPOSAL INSTRUCTIONS:

5.1.1 The offeror must submit the Technical Proposal in a separate binder containing the
following information. This information will be considered the minimum content of the
proposal. Proposal contents shall be arranged in the same order and identified with
headings as presented herein.

a. Name of firm submitting proposal; main office address; when organized; if a
corporation, when and where incorporated; appropriate Federal, State, and County
registration numbers.

b. Understanding of the problem and technical approach.

1. Statement and discussion of the requirements as they are analyzed by the
offeror.
2. Offeror's proposed definitive Scope of Work with explanation of technical

approaches and a detailed outline of the proposed program for executing
the requirements of the technical scope and achieving project objectives.

3. Offeror should demonstrate an awareness of difficulties in the completion of
this undertaking, and a plan for surmounting them. Special attention should
be given to methodological issues that will be encountered in such a project.
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5.1.2 Treatment of the Issues:

In this section, the offeror may also comment if deemed appropriate, on any aspect of
the Request for Proposal, including suggestions on possible alternative approaches to
the coverage, definition, development, and organization of the issues.

5.1.3 Statement of Qualifications:

The statement of Qualifications must include a description of organizational and staff
experience.

a. Organizational and Staff Experience: Offerors must describe their qualifications and
experience to perform the work described in this Request for Proposal. Information
about experience should include direct experience with the specific subject matter.

b. References: Special notation must be made of similar or related programs
performed and must include organization names, addresses, names of contact
persons, and telephone numbers for such reference (See ATTACHMENT B).

c. Financial Statements: The offeror shall provide an income statement and balance
sheet from the most recent reporting period.

5.1.4 SUPPLIER QUALIFICATIONS, SUPPLIER WORKSHEET FOR NATIONAL
PROGRAM CONSIDERATION (Ref. Page 11-17)

5.1.5 SUPPLIER INFORMATION (Ref. Pages 19-23)
COST PROPOSAL INSTRUCTIONS:
The offeror must submit the following information as part of the cost proposal:
Provide in ATTACHMENT C (Pricing Sheet) the proposed pricing using a fixed percentage
discount from a manufacturer or catalog (or other objectively verifiable criteria) price for each
product category in Paragraph 3 (items 1 through 31). Multiple discounts may be provided for

each product category.

Provide in ATTACHMENT C (Market Basket) the price for each item based on the pricing
proposed in the Pricing Sheet. THIS IS NOT A CORE LIST.

Provide the reference to the manufacturer price, catalog price, or other objective criteria used to
determine pricing of each Product category and state why this the most advantageous to
Participating Public Agencies.

State if the quoted price for each Product category is the most favorable pricing offered by your
company to state and local agencies nationwide.

Propose a plan to adjust pricing as market conditions change.
All pricing proposed must include charges for shipping.

Detail pricing for items requiring special shipping, door delivery. Installed inside delivery etc. are
items that would require additional charge due to a special circumstance.
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PRE-PROPOSAL CONFERENCE:

7.1 An optional pre-proposal conference will be held on February 22n, 2018 at 10:30 A.M. in the
Fairfax County Government Center, Conference Center Room 4/5, 12000 Government Center
Parkway, Fairfax, Virginia. To request reasonable ADA accommodations, call the Department of
Purchasing and Supply Management ADA representative at (703) 324-3201or TTY 711. Please
allow seven working days in advance of the event to make the necessary arrangements.

7.2 The purpose of the pre-proposal conference is to give potential offerors an opportunity to ask
questions and to obtain clarification about any aspect of this Request for Proposal. Offerors may
submit any questions pertaining to the RFP, in writing, prior to the pre-proposal conference to
dpmmteam1@fairfaxcounty.gov or to the Contract Specialist at Jamie.Pun@fairfaxcounty.gov.

8.
8.1
8.2
8.3
9.
9.1
9.2
9.3

CONTRACT PERIOD AND RENEWAL.:

This contract will begin on October 1, 2018, and terminate on September 30, 2023.

Automatic contract renewals are prohibited. Contract renewals must be authorized by
and coordinated through the County’s Procurement Department. The initial term of this
contract is for a five (5) year period. The County reserves the right to renew the
contract for four (5) additional years, one (1) year at a time or a combination of the
years, by mutual agreement of both parties.

The obligation of the County to pay compensation due the contractor under the contract
or any other payment obligations under any contract awarded pursuant to this Request
for Proposal is subject to appropriations by the Fairfax County Board of Supervisors to
satisfy payment of such obligations. The County’s obligations to make payments during
subsequent fiscal years are dependent upon the same action. If such an appropriation
is not made for any fiscal year, the contract shall terminate effective at the end of the
fiscal year for which funds were appropriated and the County will not be obligated to
make any payments under the contract beyond the amount appropriated for payment
obligations under the contract. The County will provide the contractor with written notice
of non-appropriation of funds within thirty (30) calendar days after action is completed
by the Board of Supervisors. However, the County’s failure to provide such notice shall
not extend the contract into a fiscal year in which sufficient funds have not been
appropriated.

PRICING:

The subsequent contract will be a firm-fixed price agreement. The fee(s) will remain firm
and will include all charges that may be incurred in fulfilling the requirements of the
contract during the first 365 days. Changes in cost for any subsequent contract years
may be based on the Consumer Price Index (CPI-U), Table 10, U.S. City Averages, or
other relevant indices.

The request for a change in the unit price shall include as a minimum, (1) the cause for
the adjustment; (2) proposed effective date; and, (3) the amount of the change requested
with documentation to support the requested adjustment (i.e., appropriate Bureau of
Labor Statistics, Consumer Price Index (CPI-U), change in manufacturer's price, etc.).

Price decreases shall be made in accordance with paragraph 39 of the General
Conditions & Instructions to Offerors (Appendix C).
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TRADE SECRETS/PROPRIETARY INFORMATION:

10.1  Trade secrets or proprietary information submitted by an offeror in connection with a
procurement transaction shall not be subject to public disclosure under the Virginia
Freedom of Information Act; however, offerors must invoke the protections of this section
prior to or upon submission of the data or other materials.

10.2  The offeror must identify the data or other materials to be protected and state the
reasons why protection is necessary. Disposition of material after award(s) should be
stated by the offeror.

10.3  Request for Protection of Trade Secrets or Proprietary Information (Appendix D, page
65) is provided as a courtesy to assist offerors desiring to protect trade secrets or
proprietary information from disclosure under the Virginia Freedom of Information Act.

10.4  The classification of an entire proposal document, line item prices, and/or total proposal
prices as proprietary or trade secrets is not acceptable and may result in rejection of the
proposal.

CONTACT FOR CONTRACTUAL MATTERS:

11.1.  Allcommunications and requests for information and clarifications shall be directed to the
following procurement official:

Jamie Pun, VCO, CPPB, Contract Specialist
Department of Procurement and Material Management
Telephone: (703) 324-3653
Jamie.Pun@fairfaxcounty.gov

11.2.  No attempt shall be made by any offeror to contact members of the Selection Advisory
Committee (SAC) about this procurement (see Introduction and Background, paragraph
16.3).

REQUIRED SUBMITTALS:

12.1.  Each Offeror responding to this Request for Proposal must supply all the documentation
required in the RFP. Failure to provide documentation with the Offeror's response to the
RFP will result in the disqualification of the Offeror's proposal.

SUBMISSION OF PROPOSAL:

13.1.  One (1) original (duly marked) and one (1) copy of the Technical proposal, and one (1)
original (duly marked) and one (1) copy of the Cost proposal shall be delivered to the
following address in sealed envelopes or packages with the proposal number, title and
the offerors name and address on the outside. It is requested that two copies of the
proposal be provided in a thumb drive format. The offeror must include a notarized
statement that the thumb drive versions are true copies of the printed version.
Electronically stamped delivery receipts are available.

Department of Procurement and Material Management
12000 Government Center Parkway, Suite 427

Fairfax, Virginia 22035-0013

Telephone: 703-324-3201
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Offerors are reminded that changes to the request for proposal, in the form of addenda,
are often issued between the issue date and within three (3) days before the due date of
the solicitation. All addenda MUST be signed and submitted to the Department of
Procurement and Material, 12000 Government Center Parkway, Suite 427, Fairfax, VA
22035 before the due date/time or must accompany the proposal. Notice of addenda will
be posted on eVA and the DPMM current solicitation webpage. It is the Offeror's
responsibility to monitor the web page for the most current addenda at
www.fairfaxcounty.gov/solicitations.

It is the Offeror's responsibility to clearly identify and to describe the services being
offered in response to the Request for Proposal. Offerors are cautioned that
organization of their response, as well as thoroughness is critical to the County's
evaluation process. The RFP forms must be completed legibly and in their entirety; and
all required supplemental information must be furnished and presented in an organized,
comprehensive and easy to follow manner.

Unnecessarily elaborate brochures of other presentations beyond that sufficient to
present a complete and effective proposal is not desired. Elaborate artwork, expensive
paper, bindings, visual and other presentation aids are not required. The County
encourages the use of recycled paper, therefore it is urged that proposals be submitted
on paper made from or with recycled content and be printed on both sides.

Each original and set of the one (1) copy of the proposal shall consist of:
a. Cover sheet (DPMM32)

b. Technical proposal as required in Section 5.1, TECHNICAL PROPOSAL
INSTRUCTIONS.

c. Cost proposal as required in Section 6, COST PROPOSAL INSTRUCTIONS.
(Attachment C should be included in the Cost proposal).

By executing the cover sheet (DPMM32), Offeror acknowledges that they have read this
Request for Proposal, understand it, and agree to be bound by its terms and conditions.
Proposals may be submitted by mail or delivered in person.

LATE PROPOSALS:

14.1

Proposals received in the Office of the County Purchasing Agent after the date and time
prescribed shall not be considered for contract award and shall be returned to the offeror.

PERIOD THAT PROPOSALS REMAIN VALID:

15.1

Proposals will remain valid for a period of one-hundred and twenty days (120) calendar
days after the date specified for receipt of proposals.

BASIS FOR AWARD:

16.1.

This Request for Proposal is being utilized for competitive negotiation. Under the
competitive negotiation process, a contract may be awarded to the responsible offeror
whose proposal is determined to be the most advantageous to the County, taking into
consideration price and the evaluation factors set forth in the Request for Proposal. The
County reserves the right to make multiple awards as a result of this solicitation.
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A Selection Advisory Committee has been established to review and evaluate all
proposals submitted in response to this Request for Proposal. The Committee shall
conduct a preliminary evaluation of all proposals on the basis of the information provided
with the proposal, and the evaluation criteria listed below. Based upon this review, the
cost proposals of the highest rated offeror(s) will then be reviewed.

No Offeror, including any of their representatives, subcontractors, affiliates and
interested parties, shall contact any member of the Selection Advisory Committee or any
person involved in the evaluation of the proposals. Selection Advisory Committee
members will refer any and all calls related to this procurement to the procurement
official named in 11.1 above. Failure to comply with this directive may, at the sole
discretion of the County, result in the disqualification of an offeror from the procurement
process.

Based on the results of the preliminary evaluation, the highest rated offeror(s) may be
invited by the County Purchasing Agent to make oral presentations to the Selection
Advisory Committee. This committee will then conduct a final evaluation of the
proposals. Selection shall be made of two or more offerors deemed to be fully qualified
and best suited among those submitting proposals, on the basis of the factors involved in
the Request for Proposal, including price if so stated in the Request for Proposal.
Negotiations shall then be conducted with each of the offerors so selected. After
negotiations have been conducted with each offeror so selected, the County shall select
the offeror which, in its opinion, has made the best proposal, and shall award the contract
to that offeror.

Should the County determine in writing and in its sole discretion that only one offeror is
fully qualified, or that one offeror is clearly more highly qualified than the others under
consideration, a contract may be negotiated and awarded to that offeror. The Committee
will make appropriate recommendations to the County Executive and Board of
Supervisors, if appropriate, prior to actual award of contract.

Proposal Evaluation Criteria
The following factors will be considered in the award of this contract:

a. Proven Experience of the company’s success in providing Public Safety and
Emergency Preparedness Equipment and Related Services on a nationwide
and local basis. (10 points)

b. Depth of response to the TECHNICAL PROPOSAL, Section 5. (20 points)

c. Depth of Response to SUPPLIER QUALIFICATIONS and SUPPLIER
INFORMATION (Reference pages 12 — 24). (30 points)

d. Depth of response to COST PROPOSAL, Section 6, including Market Basket

pricing, and reasonableness of cost proposal(s). (40 points)

Fairfax County reserves the right to make on-site visitations to assess the capabilities of
individual offerors and to contact references provided with the proposal.

The County Purchasing Agent may arrange for discussions with firms submitting
proposals, if required, for the purpose of obtaining additional information or clarification.
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Offerors are advised that, in the event of receipt of an adequate number of proposals,
which, in the opinion of the County Purchasing Agent, require no clarifications and/or
supplementary information, such proposals may be evaluated without further discussion.
Consequently, offerors should provide complete, thorough proposals with the offerors
most favorable terms. Should proposals require additional clarification and/or
supplementary information, offerors should submit such additional material in a timely
manner.

Proposals which, after discussion and submission of additional clarification and/or
supplementary information, are determined to meet the specifications of this Request for
Proposal will be classified as "acceptable". Proposals found not to be acceptable will be
classified as "unacceptable” and no further discussion concerning same will be
conducted.

The County may cancel this Request for Proposal or reject proposals at any time prior to an
award, and is not required to furnish a statement of the reasons why a particular proposal was not
deemed to be the most advantageous.

17. REQUEST FOR PROPOSAL SCHEDULE:

17.1.

The following schedule will be used for this Request for Proposal:

Date Event Time
February 6, 2018 RFP Released N/A
February 22, 2018 Pre-Proposal Conference 10:30am.
March 13, 2018 Proposals are due 2:00p.m.
March 27-28, 2018 Evaluate and Rank Proposals N/A
March 28, 2018 Potential Interview of Companies with 9:00a.m.
Most Competitive Proposals
June 1, 2018 Award Contract to the highest ranked Offeror N/A

10



DocuSign Envelope ID: FA1A9F06-0891-4538-BCCE-0D27FE99C12E

RFP2000002547

SUPPLIER QUALIFICATIONS

SUPPLIER COMMITMENTS

U.S. Communities views the relationship with an awarded Supplier as an opportunity to provide
maximum benefit to both the Participating Public Agencies and to the Supplier.

The successful foundation of the partnership requires commitments from both U.S. Communities
and the Supplier. U.S. Communities requires the Supplier to make the four commitments set forth
below (Corporate, Pricing, Economy, Sales) to ensure that Supplier is providing the highest level
of public benefit to Participating Public Agencies:

(a) Corporate Commitment.

@) The pricing, terms and conditions of the Master Agreement shall, at
all times, be Supplier’s primary contractual offering of Products and Services to Public Agencies. All
of Supplier’s direct and indirect marketing and sales efforts to Public Agencies shall demonstrate that
the Master Agreement is Supplier’s primary offering and not just one of Supplier’s contract options.

(ii) Supplier’s sales force (including inside, direct and/or authorized
dealers, distributors and representatives) shall always present the Master Agreement when marketing
Products or Services to Public Agencies.

(ii1) Supplier shall advise all Public Agencies that are existing customers
of Supplier as to the pricing and other value offered through the Master Agreement.

@iv) Upon authorization by a Public Agency, Supplier shall transition
such Public Agency to the pricing, terms and conditions of the Master Agreement.

V) Supplier shall ensure that the U.S. Communities program and the
Master Agreement are actively supported by Supplier’s senior executive management.

(vi) Supplier shall provide a national/senior management level
representative with the authority and responsibility to ensure that the Supplier’s Commitments are
maintained at all times. Supplier shall also designate a lead referral contact person who shall be
responsible for receiving communications from U.S. Communities concerning new Participating
Public Agency registrations and for ensuring timely follow-up by Supplier’s staff to requests for
contact from Participating Public Agencies. Supplier shall also provide the personnel necessary to
implement and support a supplier-based internet web page dedicated to Supplier’s U.S. Communities
program and linked to U.S. Communities’ website and shall implement and support such web page.

(vii)  Supplier shall demonstrate in its procurement solicitation response
and throughout the term of the Master Agreement that national/senior management fully supports the
U.S. Communities program and its commitments and requirements. National/Senior management is
defined as the executive(s) with companywide authority.

(viil)  Where Supplier has an existing contract for Products and Services
with a state, Supplier shall notify the state of the Master Agreement and transition the state to the
pricing, terms and conditions of the Master Agreement upon the state’s request. Regardless of
whether the state decides to transition to the Master Agreement, Supplier shall primarily offer the
Master Agreement to all Public Agencies located within the state.
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(b) Pricing Commitment.
(1) Supplier represents to U.S. Communities that the pricing offered

under the Master Agreement is the lowest overall available pricing (net to purchaser) on Products and
Services that it offers to Public Agencies. Supplier’s pricing shall be evaluated on either an overall
project basis or the Public Agency’s actual usage for more frequently purchased Products and
Services.

(i1) Contracts Offering [ ower Prices. If a pre-existing contract and/or a
Public Agency’s unique buying pattern provide one or more Public Agencies a lower price than that
oftfered under the Master Agreement, Supplier shall match that lower pricing under the Master
Agreement and inform the eligible Public Agencies that the lower pricing is available under the
Master Agreement. If an eligible Public Agency requests to be transitioned to the Master Agreement,
Supplier shall do so and report the Public Agency’s purchases made under the Master Agreement
going forward. The price match only applies to the eligible Public Agencies. Below are three
examples of Supplier’s obligation to match the pricing under Supplier’s contracts offering lower
prices.

(A) Supplier holds a state contract with lower pricing that is
available to all Public Agencies within the state. Supplier would be required to match the
lower state pricing under the Master Agreement and make it available to all Public Agencies
within the state.

B) Supplier holds a regional cooperative contract with lower
pricing that is available only to the ten cooperative members. Supplier would be required to
match the lower cooperative pricing under the Master Agreement and make it available to the
ten cooperative members.

©) Supplier holds a contract with an individual Public Agency.
The Public Agency contract does not contain any cooperative language and therefore other
Public Agencies are not eligible to utilize the contract. Supplier would be required to match
the lower pricing under the Master Agreement and make it available only to the individual
Public Agency.

(i)  Deviating Buying Patterns. Occasionally U.S. Communities and
Supplier may interact with a Public Agency that has a buying pattern or terms and conditions that
considerably deviate from the normal Public Agency buying pattern and terms and conditions, and
causes Supplier’s pricing under the Master Agreement to be higher than an alternative contract held by
Supplier. This could be created by a unique end-user preference or requirements. In the event that
this situation occurs, Supplier may address the issue by lowering the price under the Master
Agreement on the item(s) causing the large deviation for that Public Agency. Supplier would not be
required to lower the price for other Public Agencies.
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(iv) Supplier’s Options in Responding to a Third Party Procurement
Solicitation. While it is the objective of U.S. Communities to encourage Public Agencies to
piggyback on to the Master Agreement rather than issue their own procurement solicitations, U.S.
Communities recognizes that for various reasons some Public Agencies will issue their own
solicitations. The following options are available to Supplier when responding to a Public Agency
solicitation:

(A) Supplier may opt not to respond to the procurement
solicitation. Supplier may make the Master Agreement available to the Public Agency as a
comparison to its solicitation responses.

(B) Supplier may respond with the pricing, terms and conditions
of the Master Agreement. If Supplier is awarded the contract, the sales would be reported as
sales under the Master Agreement.

©) If competitive conditions require pricing lower than the
standard Master Agreement pricing, Supplier may submit lower pricing through the Master
Agreement. If Supplier is awarded the contract, the sales would be reported as sales under the
Master Agreement. Supplier would not be required to extend the lower price to other Public
Agencies.

(D) Supplier may respond to the procurement solicitation with
pricing that is higher (net to buyer) than the pricing offered under the Master Agreement. If
awarded a contract, Supplier shall still be bound by all obligations set forth in this Section 3.3,
including, without limitation, the requirement to continue to advise the awarding Public
Agency of the pricing, terms and conditions of the Master Agreement.

(E) Supplier may respond to the procurement solicitation with
pricing that is higher (net to buyer) than the pricing offered under the Master Agreement and
if an alternative response is permitted, Supplier may offer the pricing under the Master
Agreement as an alternative for consideration.

(©) Economy Commitment. Supplier shall demonstrate the benefits, including
the pricing advantage, of the Master Agreement over alternative options, including competitive
solicitation pricing and shall proactively offer the terms and pricing under the Master Agreement to
Public Agencies as a more effective alternative to the cost and time associated with such alternate bids
and solicitations.

(d) Sales Commitment. Supplier shall market the Master Agreement through
Supplier’s sales force or dealer network that is properly trained, engaged and committed to offering the
Master Agreement as Supplier’s primary offering to Public Agencies. Supplier’s sales force
compensation and incentives shall be greater than or equal to the compensation and incentives earned
under other contracts to Public Agencies.

)] Supplier Sales. Supplier shall be responsible for proactive sales of
Supplier’s Products and Services to Public Agencies and the timely follow-up to sales leads identified
by U.S. Communities. Use of product catalogs, targeted advertising, direct mail, online marketing and
other sales initiatives are encouraged. All of Supplier’s sales materials targeted towards Public
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Agencies shall include the U.S. Communities logo. U.S. Communities hereby grants to Supplier,
during the term of this Agreement, a non-exclusive, revocable, non-transferable, license to use the
U.S. Communities name, trademark, and logo solely to perform its obligations under this Agreement,
and for no other purpose. Any goodwill, rights, or benefits derived from Supplier's use of the U.S.
Communities name, trademark, or logo shall inure to the benefit of U.S. Communities. U.S.
Communities shall provide Supplier with its logo and the standards to be employed in the use of the
logo. During the term of the Agreement, the Supplier shall provide U.S. Communities with its logo
and the standards to be employed in the use of the logo for purposes of reproducing and using
Supplier’s name and logo in connection with the advertising, marketing and promotion of the Master
Agreement to Public Agencies. Supplier shall assist U.S. Communities by providing camera-ready
logos and by participating in related trade shows and conferences. At a minimum, Supplier's sales
initiatives shall communicate that (i) the Master Agreement was competitively solicited by the Lead
Public Agency, (ii) the Master Agreement provides the Supplier’s best overall pricing and value to
eligible agencies, (iii) there is no cost to Participating Public Agencies, and (iv) the Master Agreement
is a non-exclusive contract.

(ii) Branding and Logo Compliance. Supplier shall be responsible for
complying with the U.S. Communities branding and logo standards and guidelines. Prior to use by
Supplier, all U.S. Communities related marketing material must be submitted to U.S. Communities for
review and approval.

(ii1) Sales Force Training. Supplier shall train its national sales force on
the Master Agreement and U.S. Communities program. U.S. Communities shall be available to train
on a national, regional or local level and generally assist with the education of sales personnel.

(iv) Participating Public Agency Access. Supplier shall establish the
following communication links to facilitate customer access and communication:

(A) A dedicated U.S. Communities internet web-based homepage
that is accessible from Supplier’s homepage or main menu navigation containing:

(1) U.S. Communities standard logo with Founding
Co-Sponsors logos;

) Copy of original procurement solicitation;

3) Copy of Master Agreement including any
amendments;

4) Summary of Products and Services pricing;

(5) Electronic link to U.S. Communities’ online

registration page; and
(6) Other promotional material as requested by U.S.
Communities.

(B) A dedicated toll-free national hotline for inquiries regarding
U.S. Communities.

©) A dedicated email address for general inquiries in the
following format: uscommunities@(name of supplier).com.
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) Electronic Registration. Supplier shall be responsible for ensuring
that each Public Agency has completed U.S. Communities’ online registration process prior to
processing the Public Agency’s first sales order.

(vi) Supplier’s Performance Review. Upon request by U.S.
Communities, Supplier shall participate in a performance review meeting with U.S. Communities to
evaluate Supplier’s performance of the covenants set forth in this Agreement.

(vii)  Supplier Content. Supplier may, from time to time, provide certain
graphics, media, and other content to U.S. Communities (collectively "Supplier Content") for use
on U.S. Communities websites and for general marketing and publicity purposes. During the term
of the Agreement, Supplier hereby grants to U.S. Communities and its affiliates a non-exclusive,
worldwide, free, transferrable, license to reproduce, modify, distribute, publically perform,
publically display, and use Supplier Content in connection with U.S. Communities websites and
for general marketing and publicity purposes, with the right to sublicense each and every such
right. Supplier warrants that: (a) Supplier is the owner of or otherwise has the unrestricted right to
grant the rights in and to Supplier Content as contemplated hereunder; and (b) the use of Supplier
Content and any other materials or services provided to U.S. Communities as contemplated
hereunder will not violate, infringe, or misappropriate the intellectual property rights or other rights
of any third party.
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U.S. COMMUNITIES ADMINISTRATION AGREEMENT INFORMATION

The Agreement outlines the Supplier’s general duties and responsibilities in implementing the U.S.
Communities contract.

The Supplier is required to execute the U.S. Communities Administration Agreement unaltered

(attached hereto as Appendix A) and submit with the supplier’s proposal without exception or
alteration. Failure to do so shall result in disqualification.

16



DocuSign Envelope ID: FA1A9F06-0891-4538-BCCE-0D27FE99C12E

RFP2000002547

SUPPLIER QUALIFICATIONS

SUPPLIER WORKSHEET FOR NATIONAL PROGRAM CONSIDERATION

Suppliers are required to meet specific qualifications for national program consideration. Please respond in
the spaces provided after each qualification statement below:

A. Will pricing for all Products/Services offered be the most competitive pricing offered by your
organization to Participating Public Agencies nationally?
YES NO

B. Does your company have the ability to provide products and services to any Participating Public
Agency in all 50 states?
YES *NO
(*If no, identify the states where you do not have the ability to provide products and services to
Participating Public Agencies.)

C. Does your company have a national sales force, dealer network or distributor with the ability to
call on Participating Public Agencies in at least 35 U.S. states?
YES *NO
(*If no, identify the states where you have the ability to call on Participating Public Agencies.)

D. Check which applies for your company sales last year in the United States:
Sales between $0 and $25,000,000
Sales between $25,000,001 and $50,000,000
Sales between $50,000,001 and $100,000,000
Sales greater than $100,000,001

E. Will your company assign a dedicated National Account Manager to support the resulting U.S.
Communities contract?
YES NO
F. Does your company maintain records of your Participating Public Agencies’ sales that you can and
will share with U.S. Communities to monitor program implementation progress?
YES NO
G. Will your company commit to the following implementation schedule?
YES NO
H. Will the U.S. Communities contract be your lead public offering to Participating Public Agencies?
YES NO
Submitted by:
(Printed Name) (Signature)
(Title) (Date)
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N Target

, New Supplier Implementation Checklist Completion
US.COMMUNITIES Aftel’ AWard

1. First Conference Call One Week
Initial Kick Off Call to discuss expectations

Set Contract Launch Date & Outline Kick Off Plan

Establish initial contact people & roles/responsibilities

Supplier Log-In Credentials established
Set Agency Webinar Dates

2. Executed Legal Documents One Week
U.S. Communities Admin Agreement
Lead Public Agency agreement signed

3. Program Contact Requirements One Week
Supplier contacts communicated to U.S. Communities Staff

Dedicated email

Dedicated toll free number

4. Second Conference Call Two Weeks
Establish Sales Training Webinar Dates

Complete Supplier Set Up Form

Complete User Account and User ID Form

Identify Dates for Senior Management Meeting

Review Contract Commitments

5. Marketing Kick Off Call Two Weeks
Overview of Marketing Requirements

Establish Timeline for Marketing Deliverables

Set Weekly Marketing Call

Discuss Agency Webinar Slides & Set Timeframe for Deliverables

6. Initial NAM & Staff Training Meetings Three Weeks
Discuss expectations, roles & responsibilities

Introduce and review web-based tools

Review process & expectations of Lead Referral contact with NAM &

identified LRC

7. Senior Management Meeting Four Weeks
Implementation Process Progress Report

U.S. Communities & Vendor Organizational Overview

Supplier Manager to review & further discuss commitments

8. Review Top Joint Target Opportunities Five Weeks
Top 10 Local Contracts
Review top U.S. Communities PPA's

9. Web Development

Initiate E-Commerce Conversation Two Weeks
Product Upload to U.S. Communities site Five Weeks
10. Sales Training & Roll Out

Program Manager briefing - Coordinate with NAM Five Weeks
Initial remote WebEx training for all sales - Coordinate with NAM Three Weeks
Initiate contact with Advisory Board (AB) members Six Weeks
Determine PM & Local Metro teams strategy sessions Six Weeks
11. Marketing — see marketing deliverables checklist as reviewed with

marketing contact Eight Weeks
12. Agency Webinars Post Launch
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Please respond to the following requests for information about your company:

National Commitments

1. Please provide a written narrative describing your understanding and acceptance of each of the
Supplier Commitments (Corporate, Pricing, Economy and Sales) shown in Supplier Qualifications
Section.

Company Overview

1. Provide the total number and location of sales persons employed by your company in the United

States.
Example:
NUMBER OF SALES CITY STATE
REPRESENTATIVES
13 Phoenix AZ
6 San Francisco CA
10 Atlanta GA
12 Boise ID
Lexington KY
New Orleans LA
Philadelphia PA
Etc. Etc.
Total: 366

2. Please provide a narrative of how these sales people would be used to market the contract to
eligible agencies across the country. Please describe what you have in place today and your
future plans, if you were awarded the contract.

3. Explain how your company will educate its sales force about the Master Agreement.

4. Provide the company annual sales for 2014, 2015 and 2016 in the United States; Sales reporting
should be segmented into the following categories:

SUPPLIER ANNUAL SALES IN THE UNITED STATEFOR 2014,2015, AND 2016
Segment 2014 Sales 2015 Sales 2016 Sales

Cities

Counties

K-12 (Pubic/Private)

Higher Education (Public/Private)
States

Other Public Sector and Nonprofits
Federal

Private Sector

Total Supplier Sales
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5. For the proposed products and services included in the scope of your response, provide

annual sales for 2014, 2015 and 2016 in the United States. Sales reporting should be segmented
into the following categories:

SUPPLIER ANNUAL SALES IN THE UNITED STATEFOR 2014, 2015, AND 2016
Segment 2014 Sales 2015 Sales 2016 Sales

Cities

Counties

K-12 (Pubic/Private)

Higher Education (Public/Private)
States

Other Public Sector and Nonprofits
Federal

Private Sector

Total Supplier Sales

6. Provide a list of your company’s ten largest public agency customers, including contact

information.

Please list any existing regional and/or national cooperative purchasing programs. Provide the
entity’s name(s), contract scope, contract term (including contract options) and annual volume by
year for each of the last three years.

Order Processing and Distribution

1.

Describe your company’s normal order processing procedure from point of customer contact through
delivery and billing.

In what formats do you accept orders (telephone, ecommerce, etc.)?

Please state if you use a single system or platform for all phases of ordering, processing, delivery and
billing.

Please state your normal payment terms and any quick-pay incentives available to Participating Public
Agencies.

State which forms of ordering allow the use of a procurement card and the accepted banking (credit
card) affiliation.

Describe how your company proposes to distribute the Products and Services nationwide.

Identify all other companies that will be involved in processing, handling or shipping the Products to
the end user.

Provide the number, size and location of your company’s distribution facilities, warehouses, support
centers and retail network (if applicable).

Describe your ability to provide customized reports (i.e. commodity histories, purchase histories by
department, green spend, etc.) for each Participating Public Agency.

10. Describe your company’s ecommerce capabilities:

20



DocuSign Envelope ID: FA1A9F06-0891-4538-BCCE-O0D27FE99C12E

RFP2000002547

SUPPLIER INFORMATION

a. Include details about your company’s ability to create punch out sites and accept orders
electronically.

b. Provide detail on your company’s ability to integrate with a pubic agency’s
ERP/purchasing system (Oracle, SAP, Jaggaer, etc.). Please include some details about
the resources you have in place to support these integrations.

11. If applicable, describe your company’s ability to do business with manufacturer/dealer/distribution
organizations that are either small or MWBE businesses as defined by the Small Business
Administration.

a. If applicable, describe other ways your company can be sensitive to a Participating Public
Agency’s desire to utilize local and/or MWBE companies, such as number of local
employees and offices in a particular geographic area, companies your firm is using that
may be local (i.e. local delivery truck company), etc.

b. If applicable, provide details on any products or services being offered by your company
where the manufacturer or service provider is either a small or MWBE business as defined
by the Small Business Administration. Provide product/service name, company name and
small/MWBE designation.

Marketing and Sales

1. Provide a detailed outline of your company’s sales and marketing plan for marketing your offering
to eligible agencies nationwide.

2. Explain how your company will market and transition the Master Agreement into the primary
offering to Participating Public Agencies. How will your organization differentiate the new
agreement from existing contracts you may have today?

3. Please describe your sales goals if awarded the Master Agreement, including targeted dollar
volume by year:

$ .00 in year one
$ .00 in year two
$ .00 in year three

National Staffing Plan

1. Please identify the key personnel who will lead and support the implementation period of the contract
outlined on page 19, New Supplier Implementation Checklist, along with the amount of time to be
devoted to implementation.
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2. ldentify the key personnel who are to be engaged in this contract throughout the term of the contract,
including each of the roles described below:

Role

Description of Role

Person Responsible

and Title

Commitment

Time

%

Executive Sponsor

Responsible for the
corporate commitment.
Works with Supplier
Manager.

National Account Manager

Responsible for sales
efforts and training of sales
people across the country.
Works daily with Program
Managers and Supplier
Manager.

Lead Referral Manager

Responsible for distributing
leads generated through
the USC website.

Marketing Lead

Responsible for all
marketing efforts. Works
with USC marketing
regularly.

IT Lead

Responsible for building
USC landing page for
supplier.

Reporting Lead

Responsible for providing
monthly reports to USC.

3. Provide an organizational chart of your company.

4. Submit a bio for each of the below personnel:

a. The person your company proposes to serve as the National Accounts Manager;

b. Each person that will have primary responsibility for U.S. Communities account management;

and

C. Key executive personnel that will be supporting the program.

Products, Services and Solutions

1. Provide a description of how your offering meets the requirements set forth in Section 3 of the
RFP. The primary objective is for each Supplier to provide its complete offering so that
Participating Public Agencies may purchase a range of products and services as appropriate for

their needs.

2. Please describe any training and educational programs you offer. This may include the ability to
provide on-site or online training and educational seminars or technical knowledge.
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Please provide any consulting services included in your offering. Examples include inventory
solutions, emergency preparedness programs and design services.

State your normal delivery time (in days) and any options for expediting delivery, if applicable.
Please state your backorder policy.

Please state restocking fees and procedures for returning products.

Environmental

1.

Provide a brief description of your company’s environmental initiatives, including your company’s
environmental policies and/or strategies, your investments in being an environmentally preferable
product leader, and any resources dedicated to your environmental strategy, including staff.

Describe your company’s process for defining, verifying, and labeling green/sustainable products
and services in your offering. Explain how you help public agencies navigate toward the green
products in your offering through website filters, keyword searches, displaying eco-logos, etc.

Please indicate if you have any products in your offering that have any third-party environmental
certifications, such as:

Biodegradable Products Institute (e.g., compostable bags, food service ware, etc.)

Consortium for Energy Efficiency (lamps)

Cradle to Cradle (e.g., building materials, construction adhesives, paint)

Design Lights Consortium (e.g., LED lighting equipment)

ENERGY STAR (e.g., appliances, HVAC and lighting equipment)

Green Seal (e.g., cleaners, hand soap, janitorial paper products, paint)

Master Painters Institute (MPI) Green Performance Standard (paints and coatings)

NEMA Premium Efficiency (e.g., motors, ballasts)

Scientific Certification Systems (SCS) FloorScore (e.g., carpet, flooring, flooring adhesives,

underlayment, etc.)

j- Scientific Certification Systems (SCS) Indoor Advantage (building materials, furniture, etc.)

k. UL GREENGUARD (adhesives, flooring, insulation, sealants, etc.);

I. UL EcolLogo (cleaners, deodorizers, hand soaps and sanitizers, floor polish and strippers,
etc.)

m. USDA Biobased (lubricants, building materials, etc.)

n. US EPA Safer Choice (cleaners, hand soaps, deicers, floor maintenance chemicals)

0. WaterSense (water efficient fixtures, toilets, etc.)

mTJ@Tmoe 00T

Describe your company’s recycling services. Describe any buy back or take back options offered
for products sold on this contract such as batteries, mercury-containing equipment, paint,
chemicals, etc. Describe your company’s efforts to reduce or reuse packaging (or avoid difficult-
to-recycle packaging such as polystyrene foam) and minimize the environmental footprint in the
shipping process.

What percentage of your offering is environmentally preferable and what are your plans to
improve this offering?

Additional Information

Please use this opportunity to describe any other offerings your organization can provide that you feel will give
additional value and benefit to Participating Public Agencies.
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1. INSURANCE:

1.1

1.2

The contractor is responsible for its work and for all materials, tools, equipment, appliances, and
property of any and all description used in connection with the project, whether owned by the
contractor or by the County. The contractor assumes all risks of direct and indirect damage or
injury to any person or property wherever located, resulting from any action, omission,
commission or operation under the contract, or in connection in any way whatsoever with the
contracted work.

The Contractor shall, during the continuance of all work under the Contract provide the following:

a.

Maintain statutory Worker's Compensation and Employer's Liability insurance in limits of not
less than $100,000 to protect the Contractor from any liability or damages for any injuries
(including death and disability) to any and all of its employees, volunteers, or subcontractors,
including any and all liability or damage which may arise by virtue of any statute or law in
force within the Commonwealth of Virginia, or which may be hereinafter enacted.

The contractor agrees to maintain Commercial General Liability insurance in the amount of
$1,000,000 per occurrence/aggregate, to protect the contractor, its subcontractors, and the
interest of the County, against any and all injuries to third parties, including bodily injury and
personal injury, wherever located, resulting from any action or operation under the contract or
in connection with contracted work. The General Liability insurance shall also include the
Broad Form Property Damage endorsement, in addition to coverage’s for explosion, collapse,
and underground hazards, where required.

The contractor agrees to maintain owned, non-owned, and hired Automobile Liability
insurance, in the amount of $1,000,000 per occurrence/aggregate, including property
damage, covering all owned, non-owned borrowed, leased, or rented vehicles operated by
the Contractor. In addition, all mobile equipment used by the Contractor in connection with
the contracted work will be insured under either a standard Automobile Liability policy, or a
Comprehensive General Liability policy.

The contractor agrees to maintain Professional Liability insurance in the amount of
$1,000,000 per occurrence/aggregate to cover each individual professional staff.

Liability insurance may be arranged by General Liability and Automobile Liability policies for
the full limits required, or by a combination of underlying Liability policies for lesser limits with
the remaining limits provided by an Excess or Umbrella Liability policy.

Rating Requirements:

1. The Contractor agrees to provide insurance issued by companies admitted within the
Commonwealth of Virginia, with the Best's Key Rating of at least A: VI.

2. European markets including those based in London, and the domestic surplus lines
markets that operate on a non-admitted basis are exempt from this requirement provided
that the contractor's broker can provide financial data to establish that a market is equal
to or exceeds the financial strengths associated with the A.M. Best's rating of A:VI or
better.

Indemnification: Article 57 of the General Conditions and Instructions to Bidders (Appendix
C) shall apply.

The Contractor will provide an original, signed Certificate of Insurance citing the contract

number and such endorsements as prescribed herein, and shall have it filed with the County
Purchasing Agent and/or Risk Manager before any work is started.
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i. Ifthe Contractor delivers services from a County-leased facility, the Contractor is required to
carry property insurance on all equipment, to include County-owned installed and maintained
equipment used by the contractor while in their care, custody and control for use under this
contract.

No change, cancellation, or non-renewal shall be made in any insurance coverage without a forty-
five day written notice to the County Purchasing Agent and/or Risk Manager. The Contractor
shall furnish a new certificate prior to any change or cancellation date. The failure of the
Contractor to deliver a new and valid certificate will result in suspension of all payments until the
new certificate is furnished.

Precaution shall be exercised at all times for the protection of persons (including employees) and
property.

Fairfax County, their employees and officers shall be named as an additional insured in the
General Liability policies and it shall be stated on the Insurance Certificate with the provision that
this coverage is primary to all other coverage the County may possess.

2. METHOD OF ORDERING:

2.1

2.2

2.3

24

25

The County may use two (2) different methods of placing orders from the final contract: Purchase
Orders (PO’s) and approved County procurement cards.

A Purchase Order (PO) may be issued to the contractor on behalf of the County agency ordering
the items/services covered under this contract. An issued PO will become part of the resulting
contract. The purchase order indicates that sufficient funds have been obligated as required by
Title 15.2-1238 of the Code of the Commonwealth of Virginia.

Procurement Card orders and payments may also be made by the use of a Fairfax County or
Fairfax County Public Schools “Procurement” Card. The Procurement Card is currently a Master
Card. Contractors are encouraged to accept this method of receiving orders.

Regardless of the method of ordering used, solely the contract and any modification determine
performance time and dates.

Performance under this contract is not to begin until receipt of the purchase order, Procurement
Card order, or other notification to proceed by the County Purchasing Agent and/or County
agency to proceed. Purchase requisitions shall not be used for placing orders.

3. REPORTS AND INVOICING:

3.1

3.2.

The Contractor must maintain all records in compliance with federal and state regulations. The
Contractor(s) must submit to each program administrator, monthly statistical reports and an
annual tabulated report.

The Contractor must invoice each County department using the final contract separately.
Invoices for all users of the contract must meet County requirements, unless otherwise indicated.
The Contractor must send each department an itemized monthly invoice (or as agreed to
between the parties), which must include the information listed below:

Employee name;

The name of the County department;
Date of services

The type of services; and,

The itemized cost for each item/service.

P20 To
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County departments must receive monthly invoices by the 10th of each month following the
month the Contractor provided the service. In addition, the Contractor will provide each County
department a monthly and year-to-date utilization report which lists all information shown above in
paragraph 3.2, a-e. The Contractor will mail the invoices and the utilization reports to the
individuals identified in the final contract.

4. PAYMENTS:

4.1

The County will pay the Contractor based upon completion, acceptance, and approval by the
County.

5. CHANGES:

5.1

5.2

Fairfax County may, at any time, by written order, require changes in the services to be
performed by the Contractor. If such changes cause anincrease or decrease in the Contractors
cost of, or time required for, performance of any services under this contract, an equitable
adjustment shall be made and the contract shall be modified in writing accordingly. The County
Purchasing Agent must approve all work that is beyond the scope of this Request for Proposal.

No services for which an additional cost or fee will be charged by the Contractor shall be
furnished without the prior written authorization of the Fairfax County Purchasing Agent.

6. DELAYS AND SUSPENSIONS:

6.1

6.2

6.3

The County may direct the Contractor, in writing, to suspend, delay, or interrupt all or any part of
the work of this contract for the period of time deemed appropriate for the convenience of the
County. The County will extend the Contractor's time of completion by a period of time that in the
discretion of the Purchasing Agent is reasonably suited for completion of work. The County may
further amend the contract by mutual agreement for any increase in the cost of performance of
the contract (excluding profit) resulting solely from the delay or suspension of the contract. No
adjustment shall be made under this clause for any delay or interruption resulting from any other
cause, including the fault or negligence of the Contractor.

If the County does not direct the Contractor, in writing, to suspend, delay, or interrupt the contract,
the Contractor must give the County Purchasing Agent written notice if Fairfax County fails to
provide data or services that are required for contract completion by the Contractor. The County
may extend the Contractor's time of completion by a period of time that in the discretion of the
Purchasing Agent is reasonably suited for completion of work. The County may further amend
the contract by mutual agreement for any increase in the cost of performance of the contract
(excluding profit) resulting solely from the delay or suspension of the contract. No adjustment
shall be made under this clause for any delay or interruption resulting from any other cause,
including the fault or negligence of the Contractor.

The Contractor shall continue its work on other phases of the project or contract, if in the sole
discretion of the Purchasing Agent such work is not impacted by the County’s delay, suspension,
or interruption. All changes to the work plan or project milestones shall be reflected in writing as a
contract amendment.

7. ACCESS TO AND INSPECTION OF WORK:

7.1

The Fairfax County Purchasing Agent and using agencies will, at all times, have access to the
work being performed under this contract wherever it may be in progress or preparation.
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8. PROJECT AUDITS:

10.

8.1

8.2

8.3

8.4

8.5

9.1

The Contractor shall maintain books, records and documents of all costs and data in support of
the services provided. Fairfax County or its authorized representative shall have the right to audit
the books, records and documents of the contractor under the following conditions:

a. If the contract is terminated for any reason in accordance with the provisions of these
contract documents in order to arrive at equitable termination costs;

b. Inthe event of a disagreement between the contractor and the County on the amount due the
Contractor under the terms of this contract;

c. To check or substantiate any amounts invoiced or paid which are required to reflect the costs
of services, or the Contractor's efficiency or effectiveness under this contract; and,

d. If it becomes necessary to determine the County's rights and the contractor's obligations
under the contract or to ascertain facts relative to any claim against the Contractor that may
result in a charge against the County.

These provisions for an audit shall give Fairfax County unlimited access during normal working
hours to the Contractor's books and records under the conditions stated above.

Unless otherwise provided by applicable statute, the contractor, from the effective date of final
payment or termination hereunder, shall preserve and make available to Fairfax County for a
period of three (3) years thereafter, at all reasonable times at the office of the Contractor but
without direct charge to the County, all its books, records documents and other evidence bearing
on the costs and expenses of the services relating to the work hereunder.

Fairfax County's right to audit and the preservation of records shall terminate at the end of three
(3) years as stated herein. The Contractor shall include this "Right of Audit and Preservation of
Records" clause in all subcontracts issued by it and they shall require same to be inserted by all
lower tier subcontractors in their subcontracts, for any portion of the work.

Should the Contractor fail to include this clause in any such contract or lower tier contract, or
otherwise fail to insure Fairfax County's rights hereunder, the Contractor shall be liable to Fairfax
County for all reasonable costs, expenses and attorney's fees which Fairfax County may have to
incur in order to obtain an audit or inspection of or the restoration of records which would have
otherwise been available to Fairfax County from said persons under this clause. Such audit may
be conducted by Fairfax County or its authorized representative.

DATA SOURCES:

The County will provide the Contractor all available data possessed by the County that relates to
this contract. However, the Contractor is responsible for all costs for acquiring other data or
processing, analyzing or evaluating County data.

SAFEGUARDS OF INFORMATION:

10.1

Unless approved in writing by the County Purchasing Agent, the Contractor may not sell or give to
any individual or organization any information, reports, or other materials given to, prepared or
assembled by the Contractor under the final contract.

27



DocuSign Envelope ID: FA1A9F06-0891-4538-BCCE-0D27FE99C12E

RFP2000002547

FAIRFAX COUNTY SPECIAL PROVISIONS

11. ORDER OF PRECEDENCE:

11.1

In the event of conflict, the Acceptance Agreement (provided at contract award) and the Special
Provisions of this contract shall take precedence over the General Conditions and Instructions to
Bidders, (Appendix C).

12. SUBCONTRACTING:

13.

14.

12.1

12.2

If one or more subcontractors are required, the contractor is encouraged to utilize small, minority-
owned, and women-owned business enterprises. For assistance in finding subcontractors,
contact the Virginia Department of Small Business and Supplier Diversity
http://www.dmbe.virginia.gov/index.html, local chambers of commerce and other business
organization.

As part of the contract award, the prime contractor agrees to provide the names and addresses of
each subcontractor, that subcontractor's status as defined by Fairfax County, as a small, minority-
owned and/or woman-owned business, and the type and dollar value of the subcontracted
goods/services provided. Reference Appendix D, page 71 to this solicitation.

USE OF CONTRACT BY OTHER PUBLIC BODIES:

13.1

13.2

13.3

13.4

13.5

Reference Paragraph 70, General Conditions and Instructions to Bidders, Cooperative
Purchasing. Offerors are advised that the resultant contract(s) may be extended, with the
authorization of the Offeror, to other public bodies, or public agencies or institutions of the United
States to permit their use of the contract at the same prices and/or discounts and terms of the
resulting contract. If any other public body decides to use the final contract, the Contractor(s)
must deal directly with that public body concerning the placement of orders, issuance of purchase
orders, contractual disputes, invoicing and payment. The County of Fairfax acts only as the
"Contracting Agent" for these public bodies. Failure to extend a contract to any public body will
have no effect on consideration of your offer. (See Appendix D for sample listing).

It is the Contractors responsibility to notify the public body(s) of the availability of the contract(s).

Other public bodies desiring to use this contract will need to make their own legal determinations
as to whether the use of this contract is consistent with their laws, regulations, and other policies.

Each public body has the option of executing a separate contract with the Contractor(s). Public
bodies may add terms and conditions required by statute, ordinances, and regulations, to the
extent that they do not conflict with the contracts terms and conditions. If, when preparing such a
contract, the general terms and conditions of a public body are unacceptable to the Contractor,
the Contractor may withdraw its extension of the award to that public body.

Fairfax County shall not be held liable for any costs or damages incurred by another public body
as a result of any award extended to that public body by the Contractor.

NEWS RELEASE BY VENDORS:

14.1

As a matter of policy, the County does not endorse the products or services of a contractor.
News releases concerning any resultant contract from this solicitation will not be made by a
contractor without the prior written approval of the County. All proposed news releases will be
routed to the Purchasing Agent for review and approval.

28



DocuSign Envelope ID: FA1A9F06-0891-4538-BCCE-0D27FE99C12E

RFP2000002547

FAIRFAX COUNTY SPECIAL PROVISIONS

15. AMERICANS WITH DISABILITIES ACT REQUIREMENTS:

16.

17.

18.

15.1

15.2

Fairfax County Government is fully committed to the Americans with Disabilities Act (ADA) which
guarantees non-discrimination and equal access for persons with disabilities in employment,
public accommodations, transportation, and all County programs, activities and services. Fairfax
County government contractors, subcontractors, vendors, and/or suppliers are subject to this
ADA policy. All individuals having any County contractual agreement must make the same
commitment. Your acceptance of this contract acknowledges your commitment and compliance
with ADA.

Fairfax County is committed to a policy of nondiscrimination in all County programs, services, and
activities and will provide reasonable accommodations upon request. Bidders requesting special
accommodations should call the Department ADA representative at (703) 324-3201 or TTY 1-
800-828-1140. Please allow seven (7) working days in advance of the event to make the
necessary arrangements.

HIPAA COMPLIANCE:

16.1

16.2

171

Fairfax County Government has designated certain health care components as covered by the
Health Insurance Portability and Accountability Act of 1996. The successful vendor will be
designated a business associate pursuant to 45 CFR part 164.504(e) of those agencies identified
as health care components of the County, including the Fairfax-Falls Church Community Services
Board, upon award of contract. The successful vendor shall be required to execute a Fairfax
County Business Associate Agreement and must adhere to all relevant federal, state, and local
confidentiality and privacy laws, regulations, and contractual provisions of that agreement. These
laws and regulations include, but are not limited to: (1) HIPAA — 42 USC 201, et seq., and 45
CFR Parts 160 and 164; and (2) Va Code — Title 32.1, Health, § 32.1-1 et seq. The vendor shall
have in place appropriate administrative, technical, and physical safeguards to ensure the privacy
and confidentiality of protected health information.

Further information regarding HIPAA Compliance is available on the County’s website at
http://www.fairfaxcounty.gov/HIPAA.

STATE CORPORATION COMMISSION IDENTIFICATION NUMBER:

Pursuant to Code of Virginia, §2.2-4311.2 subsection B, a bidder or offeror organized or
authorized to transact business in the Commonwealth pursuant to Title 13.1 or Title 50 is required
to include in its bid or proposal the identification number issued to it by the State Corporation
Commission (SCC). Any bidder or offeror that is not required to be authorized to transact
business in the Commonwealth as a foreign business entity under Title 13.1 or Title 50 or as
otherwise required by law is required to include in its bid or proposal a statement describing why
the bidder or offeror is not required to be so authorized. Any bidder or offeror that fails to provide
the required information may not receive an award.

FEDERAL GRANT TERMS AND CONDITIONS:

18.1

Federal funds may be expended under the resulting contract(s); therefore the offeror agrees to
the attached federal grant terms and conditions (Appendix 1) without exception.
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DETAILED SPECIFICATIONS FOR PUBLIC SAFETY CATEGORIES

PUBLIC SAFETY CATEGORIES

The following categories are by way of example only and are not meant to limit the broad range of products
that might be available from potential offerors. Product Category Examples (Note: Items 1-31 are compiled, in
part, from the Office of Domestic Preparedness’ Authorized Equipment List and The InterAgency Board’s
Standardized Equipment List):

1. Personal Protective Equipment
Equipment worn to protect the individual from hazardous materials and contamination in the workplace
including, a chemical/biological threat environment. Examples include the following: chemical resistant
suits, escape masks, gloves, coveralls, helmets, eye protection, hi-visibility clothing, safety footwear,
respiratory protective equipment, SCBAs, etc.

2. Explosive Device Mitigation and Remediation Equipment
Equipment providing for the mitigation and remediation of explosive devices in a CBRNE environment,
such as:
o Bomb Search Protective Ensemble for Chemical/Biological Response
o Chemical/Biological Undergarment for Bomb Search Protective Ensemble
o Cooling Garments to manage heat stress
o Ballistic Threat Body Armor & Helmets (not for riot suppression)
o Blast and Ballistic Threat Eye Protection (not for riot suppression)
o Blast and Overpressure Threat Ear Protection (not for riot suppression)
o Fire Resistant Gloves
o Disarmer/Disrupter
o Real Time X-Ray Unit; Portable X-Ray Unit
o CBRNE Compatible Total Containment Vessel (TCV)
o CBRNE Upgrades for Existing TCV
o Robot; Robot Upgrades
o Fiber Optic Kit (inspection or viewing)
o Tents, standard or air inflatable for chem/bio protection
o Inspection mirrors
o lon Track Explosive Detector
3. Environmental Monitoring

Items such as: chip measurement systems, passive dosimeter badges, diffusion tubes, detector tube
systems, air sampling pumps, gas detection monitors, confined space monitors, photo-ionization
detectors, and protection against additional unseen hazards (radiation and noise levels).

4. CBRNE Search and Rescue Equipment
Equipment providing a technical search and rescue capability for a CBRNE environment, such as:

o

O O O OO0 O O O

Hydraulic tools; hydraulic power unit

Listening devices; hearing protection

Search cameras (including thermal and infrared imaging)

Breaking devices (including spreaders, saws and hammers)

Lifting devices (including air bag systems, hydraulic rams, jacks, ropes and block
and tackle)

Blocking and bracing materials

Evacuation chairs (for evacuation of disabled personnel)

Ventilation fans
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5. Interoperable Communications Equipment
Equipment and systems providing connectivity and electrical interoperability between local and
interagency organizations to coordinate CBRNE response operations. Includes system design,
installation, service and maintenance. Products include:

O

Land Mobile, Two-Way In-Suit Communications (secure, hands-free, fully duplex, optional),
including air-to-ground capability (as required)
Antenna systems

o Personnel Alert Safety System (PASS) - (location and physiological monitoring systems
optional)

o Personnel Accountability Systems

o Individual/portable radios, software radios, portable repeaters, radio interconnect systems,
satellite phones, batteries, chargers and battery conditioning systems

o Computer systems designated for use in an integrated system to assist with detection and
communication efforts (must be linked with integrated software packages designed
specifically for chemical and/or biological agent detection and communication purposes)

o Portable Meteorological Station (monitors temperature, wind speed, wind direction and
barometric pressure at a minimum)

o Commercially available crisis management software

o Mobile Display Terminals

6. Detection Equipment

Equipment to sample, detect, identify, quantify, and monitor for chemical, biological,
radiological/nuclear, and explosive agents throughout designated areas or at specific points. Such items

include:

o Detection Kits/Paper for all chemical agent identification and detection

o Multi-Gas Meters

o Hazard Categorizing (HAZCAT) Kits

o Surface Acoustic Wave Detector

o Spectrometers

o Colormetric Tube/Chip Kit specific for TIC s and CBRNE applications

o Leak Detectors (soap solution, ammonium hydroxide, etc)

o pH Paper/pH Meter

o Protective cases for sensitive detection equipment storage & transport

o Point Detection Systems/Kits (Immunoassay or other technology)

o Radiation detection equipment (electronic or other technology that detects alpha, beta,
gamma, and high intensity gamma), Personal Dosimeters, Scintillation Fluid (radiological)
pre-packaged

7. Decontamination Equipment

Equipment and material used to clean, remediate, remove or mitigate chemical and biological
contamination. Such items include:

O

o O

O O O O O O©

Decontamination system for individual and mass application with environmental controls,
water heating system, showers, lighting, and transportation (trailer)

Decon/Extraction Litters/roller systems

Runoff Containment Bladder(s), decontamination shower waste collection with intrinsically-
safe evacuation pumps, hoses, connectors, scrub brushes, nozzles

Spill Containment Devices

Overpak Drums

Cadaver Bags

Hand Carts

Waste water classification kits/strips

HEPA (High Efficiency Particulate Air) Vacuum for dry decontamination
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Hazardous Materials Storage

O
@]

Storage cabinets
Safety cans

Spill Control and Containment

O

O O O O O

Spill treatment agents

Infectious materials cleanup kits
Sorbents

Non-sparking tools

Hazardous material vacuums
Environmental containment

Physical Security Enhancement Equipment
Includes equipment and installation necessary to enhance the physical security of critical infrastructure
such as system design, installation, service and maintenance.

Surveillance, Warning, Access/Intrusion Control Ground

O O O OO0 OO0 OO0 oo

Motion Detector Systems: Acoustic; Infrared; Seismic; Magnetometers

Barriers: Fences; Jersey Walls

Impact Resistant Doors and Gates

Portal Systems; locking devices for access control

Alarm Systems

Video Assessment/Cameras: Standard, Low Light, IR, Automated Detection
Personnel Identification: Visual; Electronic; Acoustic; Laser; Scanners; Cyphers/Codes
X-Ray Units

Magnetometers

Vehicle Identification — Visual, Electronic, Acoustic, LASER, RADAR,

Explosion Protection

@]

@]
O
O

Blast/Shock/Impact Resistant Systems

Protective Clothing

Column and Surface Wraps; Breakage/Shatter Resistant Glass; Window Wraps
Robotic Disarm/Disable Systems

Fire and Emergency Response

O

Firefighting/Rescue/EMS - apparel (structural, suspenders, wildland, rescue EMS, station
wear, high visibility, gear racks), helmet/hoods, gloves, boots, SCBA/respirators, eyewear,
ear plugs/muffs, knee/wrist/back protectors, communications, RIT/RIC/escape devices,
accountability, rehab, incident command, bags/packs/web gear, thermal imagers, search
cameras/listening systems, flashlights/scene lighting, hand tools, ladders, ventilation,
extinguishers, dry chemicals/foam, hoses/nozzle/appliances, rescue tools, rope/rigging,
patient care, and traffic safety

Hazmat/WMD:  Apparel, gloves, boots, SCBA respirators, instrumentation, lead
repair/control, sorbents/neutralizers, overpacks, containment, vacuums, and decon

Law Enforcement: Apparel, eyewear, headsets/ear plugs, gloves, SCBA/respirators,
flashlights/scene lighting, thermal imaging, traffic safety

Mass Casualty: Shelters/trailers, incident command, med/surge, decontamination, fatality
management, multi-use/temporary housing, environmental controls/support equipment,
patient management, and scene management

Traffic Safety

O
O

Traffic safety apparel: Class |, Il, and Il
Traffic safety tapes (delineator tapes and warning and barricade tapes)
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Traffic control products: cones, delineator posts, flags, triangles, signs and the stands that
hold them, paddles, vests for road crews, law enforcement, and emergency response
personnel, fences, wind socks, and emergency kits

Message boards, flares

Facility Safety and Maintenance

(0]

O O O O O O

O O O O O

Communications

Eyewashes and showers (portable, mounted, combinations, and mixing valves)

Fire extinguishers

Label Makers (portable and benchtop)

Lighting (hand lights, headlamps, personal, and lanterns and area lighting)
Lockout/Tagout (stations, padlock and hasps, electrical, confined space, and valve)
Maintenance (abrasives, adhesives, sealants and tapes, electrical, HYAC and plumbing,
janitorial, lubricants and penetrants, MRO, paint, tarps, hand tools, power tools, measuring
and leveling, lawn and garden, and welding)

Material handling and storage (bins, bottle carriers, carts, chests and lockers

Matting (antifatigue and specialty)

Signs and tags

Waste disposal

Wipers

Fall Protection and Confined Space
Systems and equipment to protect from death and injury when working in a confined space, or working
at height aiding in fall arrest, worker positioning, restraint, suspension, rescue. Including, but not limited
to items such as:

O

Self-Retracting life lines (SRLs), tripods, blowers, harnesses, rope, carabiners, etc.

Medical and First Aid Supplies

O
@]
@]
O

O

First aid kits, refills, and blood borne pathogen response kits

Burn care

Medicinals such as antacids, aspirin and non-aspirin pain relief, cold and sinus medication
Skin care products such as heavy-duty cleansers, medicated and protective skin creams,
insect repellents, poison ivy relief, sunscreen

Heat-Stress relief such as fluid replacement drinks and coolers

CBRNE Reference Materials
Reference materials designed to assist emergency first responders in preparing for and responding to a
CBRNE incident. This includes but is not limited to the following:

(o]

O O O O

AEDs

NFPA Guide to hazardous materials

NIOSH Hazardous Materials Pocket Guide
North American Emergency Response Guide
Jane’s Chem-Bio Handbook

First Responder Job Aids

Portable, personal, and medical automatic external defibrillators, AED trainers, accessories and
replacement parts.

Ammunition/Less than Lethal Munitions
Including ammunition for police weapons and munitions such as OC Spray, rubber bullets, flash bangs,
crowd and riot suppressants.

Civil Disturbance Gear
All gear necessary for officer protection and control during civil disturbance events/riots. Including, but
not limited to:
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o Shields, riot helmets, pad, FR outerwear, FR base layer, boots, gloves, duty belts, batons,
animal protection (horses, canine)

Dive Gear/Underwater Recovery/Water Safety
o dive suits, underwater robots, boats, dry suits, Personal Flotation Devices (PFDs)

Police Fleet Management Products
Equipment relating to the outfitting and maintenance of vehicles, including but not limited to sirens,
lights, speed cameras, RADAR.

Law Enforcement Software
Including but not limited to facial recognition products, shot tracking software, license plate recognition,
any criminal investigative software.

Public Safety Aviation - Helicopters
Equipment and services related to the purchase of helicopter and associated maintenance, UAV, UAW,
and accessories, aviation software, aircraft.

Public Safety Uniforms
Class A uniforms, Class B uniforms, BDUs, NFPA compliant footwear.

Vehicles
Any public safety vehicles including but not limited to: armored vehicles, ATVs, Command vehicles,
bomb trucks.

Trainers and Training Equipment
For example fire trainers, simulators, training props.

Vending Solutions
Service and equipment to supply and manage an on-site vending program with contract relevant
contents for refill, such as PPE, eyewear, ear plugs, gloves, etc. Solution to include:
o Real time usage reporting by employee, item, department, or cost code
Low stock/out of stock alert for both supplier and customer
Ability to restrict items by time, item, employee, or usage
Ability to dispense both large and small items

o O O

Related Products and Services
Any related public safety and emergency preparedness products and services offered by supplier.

All Other Non-listed Public Safety, Law Enforcement and Fire Equipment available through
your company
Equipment, supplies and materials (such as general Fire Turn -out gear and Law Enforcement Tactical
equipment) that Bidder offers but does not appear specifically in the above categories.
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REFERENCES

Provide 3 references of Public Agencies where products or services have been performed in the last 12
months. If additional space is required, provide on a separate sheet.

Reference 1

Public Agency Name: Phone:
Contact: Email:
Title:

Address:

Description of products or services provided:

Total dollar amount:

hhkhkkhkkhhkhkhhhhhkhhhhhhhhhhdhhhrdhhhrhhhhrhrrdhhrrdrhrrhdhddrhdhdrdrhdhrhdrddrdrhrrdrrdx

Reference 2

Public Agency Name: Phone:
Contact: Email:
Title:

Address:

Description of products or services provided:

Total dollar amount:

FHREAKAKAKAAI AR AR A A A AR A hhhkhhhkhhhhhhhdhhhhdhhhdhdhhhhhhhhhhhhhhhdhhhhhhhhhhhhkhhhhhhkisx

Reference 3

Public Agency Name: Phone:
Contact: Email:
Title:

Address:

Description of products or services provided:

Total dollar amount:

Fkhhkkhkhhhkhkhhhhhkhrhhhhdhdhdhhhrdhhhrdhhhrhrrdhhrhdrdrddrdrddrhdrdrddhdrddrdrdrrdrrs
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PRICING SHEET

DISCOUNT BY PRODUCT CATEGORY

Instructions:

For each category listed, provide pricing using a fixed percentage or margin from a standard index or other objectively verifiable criteria. State methodology for pricing along with a fixed
discount percentage or margin. For any Services, provide a separate sheet with price breakdowns for each service/solutions offered.

- . Oth -
Pricing Methodology Discount . . _er *State Other Verifiable
or Margin | or Verifiable S
Used Percent Criteria Criteria if used

Product Categories:

Personal Protective Equipment (PPE)

Explosive Device Mitigation and Remediation Equipment

Environmental Monitoring

CBRNE Search & Rescue Equipment

Interoperable Communications Equipment

Detection Equipment

Decontamination Equipment

Hazardous Materials Storage

Spill Control and Containment

Physical Security Enhancement Equipment

Surveillance, Warning, Access/Intrusion Control

Explosion Protection

Fire and Emergency Response

Traffic Safety

Facility Safety and Maintenance

Fall Protection and Confined Space

Medical and First Aid Supplies

CBRNE Reference Materials

Automated External Defibrillators (AEDs)
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PRICING SHEET

DISCOUNT BY PRODUCT CATEGORY

Instructions:

For each category listed, provide pricing using a fixed percentage or margin from a standard index or other objectively verifiable criteria. State methodology for pricing along with a fixed
discount percentage or margin. For any Services, provide a separate sheet with price breakdowns for each service/solutions offered.

Pricing Methodology Discount Other *State Other Verifiable

Used Percent or Margin | or Ver-lflal-ole Criteria if used
Criteria

Ammunition/Less than Lethal Munitions

Civil Disturbance Gear

Dive Gear/Underwater Recovery/Water Safety

Police Fleet Management Products

Law Enforcement Software

Public Safety Aviation - Helicopters

Public Safety Uniforms

Vehicles

Trainers and Training Equipment

Vending Solutions

Related Services Provide separate sheet for Related Services as indicated in Instructions.

Other Non-Listed Public Safety, Law Enforcement and Fire Equipment

Supplier Name:

Supplier Signature:
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ATTACHMENT C
PRICING SHEET

PROPOSERS MUST ALSO COMPLETE THE MARKET BASKET , WHICH IS POSTED AS A SEPARATE DOCUMENT IN
EXCEL FORMAT. FAILURE TO COMPLETE THE MARKET BASKET SHALL RESULT IN DISQUALIFICATION. MARKET
BASKET PRICING SHOULD BE REFLECTIVE OF THE DISCOUNTS OFFERED IN THE PRICING MATRIX ABOVE.
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ADMINISTRATION AGREEMENT
This ADMINISTRATION AGREEMENT (“Agreement”) is made as of ,byand

between U.S. COMMUNITIES GOVERNMENT PURCHASING ALLIANCE (“U.S. Communities™) and
(“Supplier™).

RECITALS

WHEREAS, (“Lead Public Agency”) has entered into a certain Master Agreement
dated as of even date herewith, referenced as Agreement No. , by and between Lead Public Agency
and Supplier (as amended from time to time in accordance with the terms thereof, the “Master Agreement’) for
the purchase of (the “Products and Services™);

WHEREAS, the Master Agreement provides that any state, county, city, special district, local
government, school district, private K-12 school, technical or vocational school, higher education institution
(including community colleges, colleges and universities, both public and private), other government agency or
nonprofit organization (each a “Public Agency” and collectively, “Public Agencies”) may purchase Products
and Services at the prices indicated in the Master Agreement upon prior registration with U.S. Communities, in
which case the Public Agency becomes a “Participating Public Agency”;

WHEREAS, U.S. Communities has the administrative and legal capacity to administer purchases
under the Master Agreement to Participating Public Agencies;

WHEREAS, U.S. Communities serves in an administrative capacity for Lead Public Agency and other
lead public agencies in connection with other master agreements offered by U.S. Communities;

WHEREAS, Lead Public Agency desires U.S. Communities to proceed with administration of the
Master Agreement on the same basis as other master agreements;

WHEREAS, “U.S. Communities Government Purchasing Alliance” is a trade name licensed by U.S.
Communities Purchasing & Finance Agency; and

WHEREAS, U.S. Communities and Supplier desire to enter into this Agreement to make available the
Master Agreement to Participating Public Agencies.

NOW, THEREFORE, in consideration of the mutual covenants contained in this Agreement, U.S.
Communities and Supplier hereby agree as follows:

ARTICLE 1

GENERAL TERMS AND CONDITIONS

1.1 The Master Agreement, attached hereto as Exhibit A and incorporated herein by reference as
though fully set forth herein, and the terms and conditions contained therein shall apply to this Agreement
except as expressly changed or modified by this Agreement.

1.2 U.S. Communities shall be afforded all of the rights, privileges and indemnifications afforded

to Lead Public Agency under the Master Agreement, and such rights, privileges and indemnifications shall
accrue and apply with equal effect to U.S. Communities under this Agreement including, without limitation,
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Supplier’s obligation to provide insurance and indemnifications to Lead Public Agency.
1.3 Supplier shall perform all duties, responsibilities and obligations required under the Master
Agreement.
1.4 U.S. Communities shall perform all of its duties, responsibilities and obligations as

administrator of purchases under the Master Agreement as set forth herein, and Supplier acknowledges that
U.S. Communities shall act in the capacity of administrator of purchases under the Master Agreement.

1.5 With respect to any purchases made by Lead Public Agency or any Participating Public
Agency pursuant to the Master Agreement, U.S. Communities (a) shall not be construed as a dealer, re-
marketer, representative, partner, or agent of any type of Supplier, Lead Public Agency or such Participating
Public Agency, (b) shall not be obligated, liable or responsible (i) for any orders made by Lead Public Agency,
any Participating Public Agency or any employee of Lead Public Agency or a Participating Public Agency
under the Master Agreement, or (ii) for any payments required to be made with respect to such order, and (c)
shall not be obligated, liable or responsible for any failure by a Participating Public Agency to (i) comply with
procedures or requirements of applicable law or ordinance, or (ii) obtain the due authorization and approval
necessary to purchase under the Master Agreement. U.S. Communities makes no representations or guaranties
with respect to any minimum purchases required to be made by Lead Public Agency, any Participating Public
Agency, or any employee of Lead Public Agency or a Participating Public Agency under the Master

Agreement.
ARTICLE 11
TERM OF AGREEMENT
2.1 This Agreement is effective as of and shall terminate upon

termination of the Master Agreement or any earlier termination in accordance with the terms of this
Agreement, provided, however, that the obligation to pay all amounts owed by Supplier to U.S. Communities
through the termination of this Agreement and all indemnifications afforded by Supplier to U.S. Communities
shall survive the term of this Agreement.

ARTICLE 111

REPRESENTATIONS AND COVENANTS

3.1 U.S. Communities views the relationship with Supplier as an opportunity to provide benefits
to the Lead Public Agency, Public Agencies and Supplier. The successful foundation of the relationship
requires certain representations and covenants from both U.S. Communities and Supplier.

3.2 U.S. Communities’ Representations and Covenants.

(a) Marketing. U.S. Communities shall proactively market the Master Agreement to
Public Agencies using resources such as a network of major sponsors including the National League of Cities
(NLC), National Association of Counties (NACo), United States Conference of Mayors (USCM), and the
Association of School Business Officials (ASBO) (collectively, the “Founding Co-Sponsors™) and individual
national, regional and state-level sponsors. In addition, the U.S. Communities staff shall make best efforts to
enhance Supplier’s marketing efforts through meetings with Public Agencies, participation in key events and
tradeshows and other marketing activity such as advertising, articles and promotional campaigns.
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(b) Training and Knowledge Management Support. U.S. Communities shall provide
support for the education, training and engagement of Supplier’s sales force as provided herein. Through its

staff (each, a “Program Manager” and collectively, the “Program Managers™), U.S. Communities shall, with
scheduling assistance from Supplier, conduct training sessions and conduct calls jointly with Supplier to Public
Agencies. U.S. Communities shall also provide Supplier with access to U.S. Communities’ private intranet
website which provides presentations, documents and information to assist Supplier’s sales force in effectively
promoting the Master Agreement.

33 Supplier’s Representations and Covenants.  Supplier hereby represents and covenants as
follows in order to ensure that Supplier is providing the highest level of public benefit to Participating Public
Agencies (such representations and covenants are sometimes referred to as “Supplier’s Commitments” and are
comprised of the Corporate Commitment, Pricing Commitment, Economy Commitment and Sales
Commitment):

(a) Corporate Commitment.

)] The pricing, terms and conditions of the Master Agreement shall, at all times,
be Supplier’s primary contractual offering of Products and Services to Public Agencies. All of Supplier’s
direct and indirect marketing and sales efforts to Public Agencies shall demonstrate that the Master Agreement
is Supplier’s primary offering and not just one of Supplier’s contract options.

(i1) Supplier’s sales force (including inside, direct and/or authorized dealers,
distributors and representatives) shall always present the Master Agreement when marketing Products or
Services to Public Agencies.

(ii1) Supplier shall advise all Public Agencies that are existing customers of
Supplier as to the pricing and other value offered through the Master Agreement.

@iv) Upon authorization by a Public Agency, Supplier shall transition such Public
Agency to the pricing, terms and conditions of the Master Agreement.

) Supplier shall ensure that the U.S. Communities program and the Master
Agreement are actively supported by Supplier’s senior executive management.

(vi) Supplier shall provide a national/senior management level representative with
the authority and responsibility to ensure that the Supplier’s Commitments are maintained at all times.
Supplier shall also designate a lead referral contact person who shall be responsible for receiving
communications from U.S. Communities concerning new Participating Public Agency registrations and for
ensuring timely follow-up by Supplier’s staff to requests for contact from Participating Public Agencies.
Supplier shall also provide the personnel necessary to implement and support a supplier-based internet web
page dedicated to Supplier’s U.S. Communities program and linked to U.S. Communities’ website and shall
implement and support such web page.

(vii)  Supplier shall demonstrate in its procurement solicitation response and
throughout the term of the Master Agreement that national/senior management fully supports the U.S.
Communities program and its commitments and requirements. National/Senior management is defined as the
executive(s) with companywide authority.
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(viiil)  Where Supplier has an existing contract for Products and Services with a
state, Supplier shall notify the state of the Master Agreement and transition the state to the pricing, terms and
conditions of the Master Agreement upon the state’s request. Regardless of whether the state decides to
transition to the Master Agreement, Supplier shall primarily offer the Master Agreement to all Public Agencies
located within the state.

(b) Pricing Commitment.

)] Supplier represents to U.S. Communities that the pricing offered under the
Master Agreement is the lowest overall available pricing (net to purchaser) on Products and Services that it
offers to Public Agencies. Supplier’s pricing shall be evaluated on either an overall project basis or the Public
Agency’s actual usage for more frequently purchased Products and Services.

(i1) Contracts Offering Lower Prices. If a pre-existing contract and/or a Public
Agency’s unique buying pattern provide one or more Public Agencies a lower price than that offered under the
Master Agreement, Supplier shall match that lower pricing under the Master Agreement and inform the eligible
Public Agencies that the lower pricing is available under the Master Agreement. Ifan eligible Public Agency
requests to be transitioned to the Master Agreement, Supplier shall do so and report the Public Agency’s
purchases made under the Master Agreement going forward. The price match only applies to the eligible
Public Agencies. Below are three examples of Supplier’s obligation to match the pricing under Supplier’s
contracts offering lower prices.

(A) Supplier holds a state contract with lower pricing that is available to
all Public Agencies within the state. Supplier would be required to match the lower state pricing
under the Master Agreement and make it available to all Public Agencies within the state.

(B) Supplier holds a regional cooperative contract with lower pricing that
is available only to the ten cooperative members. Supplier would be required to match the lower
cooperative pricing under the Master Agreement and make it available to the ten cooperative
members.

©) Supplier holds a contract with an individual Public Agency. The
Public Agency contract does not contain any cooperative language and therefore other Public
Agencies are not eligible to utilize the contract. Supplier would be required to match the lower pricing
under the Master Agreement and make it available only to the individual Public Agency.

(iii) Deviating Buying Patterns. Occasionally U.S. Communities and Supplier
may interact with a Public Agency that has a buying pattern or terms and conditions that considerably deviate
from the normal Public Agency buying pattern and terms and conditions, and causes Supplier’s pricing under
the Master Agreement to be higher than an alternative contract held by Supplier. This could be created by a
unique end-user preference or requirements. In the event that this situation occurs, Supplier may address the
issue by lowering the price under the Master Agreement on the item(s) causing the large deviation for that
Public Agency. Supplier would not be required to lower the price for other Public Agencies.

(iv) Supplier’s Options in Responding to a Third Party Procurement
Solicitation. While it is the objective of U.S. Communities to encourage Public Agencies to piggyback on
to the Master Agreement rather than issue their own procurement solicitations, U.S. Communities
recognizes that for various reasons some Public Agencies will issue their own solicitations. The following
options are available to Supplier when responding to a Public Agency solicitation:
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(A) Supplier may opt not to respond to the procurement solicitation.
Supplier may make the Master Agreement available to the Public Agency as a comparison to its
solicitation responses.

(B) Supplier may respond with the pricing, terms and conditions of
the Master Agreement. If Supplier is awarded the contract, the sales would be reported as sales
under the Master Agreement.

© If competitive conditions require pricing lower than the standard
Master Agreement pricing, Supplier may submit lower pricing through the Master Agreement. If
Supplier is awarded the contract, the sales would be reported as sales under the Master Agreement.
Supplier would not be required to extend the lower price to other Public Agencies.

(D) Supplier may respond to the procurement solicitation with pricing
that is higher (net to buyer) than the pricing offered under the Master Agreement. If awarded a
contract, Supplier shall still be bound by all obligations set forth in this Section 3.3, including,
without limitation, the requirement to continue to advise the awarding Public Agency of the
pricing, terms and conditions of the Master Agreement.

(E) Supplier may respond to the procurement solicitation with pricing
that is higher (net to buyer) than the pricing offered under the Master Agreement and if an
alternative response is permitted, Supplier may offer the pricing under the Master Agreement as an
alternative for consideration.

(©) Economy Commitment. Supplier shall demonstrate the benefits, including the
pricing advantage, of the Master Agreement over alternative options, including competitive solicitation pricing
and shall proactively offer the terms and pricing under the Master Agreement to Public Agencies as a more
effective alternative to the cost and time associated with such alternate bids and solicitations.

(d) Sales Commitment. Supplier shall market the Master Agreement through Supplier’s
sales force or dealer network that is properly trained, engaged and committed to offering the Master Agreement
as Supplier’s primary offering to Public Agencies. Supplier’s sales force compensation and incentives shall be
greater than or equal to the compensation and incentives earned under other contracts to Public Agencies.

1 Supplier Sales. Supplier shall be responsible for proactive sales of Supplier’s
Products and Services to Public Agencies and the timely follow-up to sales leads identified by U.S.
Communities. Use of product catalogs, targeted advertising, direct mail, online marketing and other sales
initiatives are encouraged. All of Supplier’s sales materials targeted towards Public Agencies shall include the
U.S. Communities logo. U.S. Communities hereby grants to Supplier, during the term of this Agreement, a
non-exclusive, revocable, non-transferable, license to use the U.S. Communities name, trademark, and logo
solely to perform its obligations under this Agreement, and for no other purpose. Any goodwill, rights, or
benefits derived from Supplier's use of the U.S. Communities name, trademark, or logo shall inure to the
benefit of U.S. Communities. U.S. Communities shall provide Supplier with its logo and the standards to be
employed in the use of the logo. During the term of the Agreement, the Supplier shall provide U.S.
Communities with its logo and the standards to be employed in the use of the logo for purposes of reproducing
and using Supplier’s name and logo in connection with the advertising, marketing and promotion of the Master
Agreement to Public Agencies. Supplier shall assist U.S. Communities by providing camera-ready logos and
by participating in related trade shows and conferences. At a minimum, Supplier's sales initiatives shall
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communicate that (i) the Master Agreement was competitively solicited by the Lead Public Agency, (ii) the
Master Agreement provides the Supplier’s best overall pricing and value to eligible agencies, (iii) there is no
cost to Participating Public Agencies, and (iv) the Master Agreement is a non-exclusive contract.

(i1) Branding and Logo Compliance. Supplier shall be responsible for complying
with the U.S. Communities branding and logo standards and guidelines. Prior to use by Supplier, all U.S.
Communities related marketing material must be submitted to U.S. Communities for review and approval.

(iii) Sales Force Training. Supplier shall train its national sales force on the
Master Agreement and U.S. Communities program. U.S. Communities shall be available to train on a national,
regional or local level and generally assist with the education of sales personnel.

(iv) Participating Public Agency Access. Supplier shall establish the following
communication links to facilitate customer access and communication:

(A) A dedicated U.S. Communities internet web-based homepage that is
accessible from Supplier’s homepage or main menu navigation containing;:

Q) U.S. Communities standard logo with Founding Co-
Sponsors logos;

2) Copy of original procurement solicitation;

3) Copy of Master Agreement including any amendments;

4) Summary of Products and Services pricing;

®)] Electronic link to U.S. Communities’ online registration
page; and

(6) Other promotional material as requested by U.S.
Communities.

(B) A dedicated toll-free national hotline for inquiries regarding
U.S. Communities.

©) A dedicated email address for general inquiries in the following
format: uscommunities@(name of supplier).com.

v) Electronic Registration. Supplier shall be responsible for ensuring that each
Public Agency has completed U.S. Communities’ online registration process prior to processing the Public
Agency’s first sales order.

(vi) Supplier’s Performance Review. Upon request by U.S. Communities,
Supplier shall participate in a performance review meeting with U.S. Communities to evaluate Supplier’s
performance of the covenants set forth in this Agreement.

(vii)  Supplier Content. Supplier may, from time to time, provide certain graphics,
media, and other content to U.S. Communities (collectively "Supplier Content") for use on U.S. Communities
websites and for general marketing and publicity purposes. During the term of the Agreement, Supplier hereby
grants to U.S. Communities and its affiliates a non-exclusive, worldwide, free, transferrable, license to
reproduce, modify, distribute, publically perform, publically display, and use Supplier Content in connection
with U.S. Communities websites and for general marketing and publicity purposes, with the right to sublicense
each and every such right. Supplier warrants that: (a) Supplier is the owner of or otherwise has the
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unrestricted right to grant the rights in and to Supplier Content as contemplated hereunder; and (b) the use of
Supplier Content and any other materials or services provided to U.S. Communities as contemplated hereunder
will not violate, infringe, or misappropriate the intellectual property rights or other rights of any third party

3.4 Breach of Supplier’s Representations and Covenants. The representations and
covenants set forth in this Agreement are the foundation of the relationship between U.S. Communities
and Supplier. If Supplier is found to be in violation of, or non-compliance with, one or more of the
representations and covenants set forth in this Agreement, Supplier shall have ninety (90) days from the
notice of default to cure such violation or non-compliance and, if Supplier fails to cure such violation or
non-compliance within such notice period, it shall be deemed a cause for immediate termination of the
Master Agreement at Lead Public Agency’s sole discretion or this Agreement at U.S. Communities’ sole
discretion.

3.5 Indemnity. Supplier hereby agrees to indemnify and defend U.S. Communities,
and its parent companies, subsidiaries, affiliates, shareholders, member, manager, officers, directors,
employees, agents, and representatives from and against any and all claims, costs, proceedings, demands,
losses, damages, and expenses (including, without limitation, reasonable attorney's fees and legal costs) of
any kind or nature, arising from or relating to, any actual or alleged breach of any of Supplier's
representations, warranties, or covenants in this Agreement.

ARTICLE 1V

PRICING AUDITS

4.1 Supplier shall, at Supplier’s sole expense, maintain an accounting of all purchases made by Lead
Public Agency and Participating Public Agencies under the Master Agreement. U.S. Communities and Lead
Public Agency each reserve the right to audit the accounting for a period of three (3) years from the time such
purchases are made. This audit right shall survive termination of this Agreement for a period of one (1) year
from the effective date of termination. U.S. Communities shall have the authority to conduct random audits of
Supplier’s pricing that is offered to Participating Public Agencies at U.S. Communities’ sole cost and expense.
Notwithstanding the foregoing, in the event that U.S. Communities is made aware of any pricing being offered to
three (3) or more Participating Public Agencies that is materially inconsistent with the pricing under the Master
Agreement, U.S. Communities shall have the ability to conduct a reasonable audit of Supplier’s pricing at
Supplier’s sole cost and expense during regular business hours upon reasonable notice. U.S. Communities may
conduct the audit internally or may engage a third-party auditing firm on a non-contingent basis. Supplier shall
solely be responsible for the cost of the audit. In the event of an audit, the requested materials shall be provided in
the format and at the location where kept in the ordinary course of business by Supplier.

ARTICLE V

FEES & REPORTING

5.1 Administrative Fees. Supplier shall pay to U.S. Communities a monthly administrative fee
based upon the total sales price of all purchases shipped and billed pursuant to the Master Agreement,
excluding taxes, in the amount of two percent (2%) of aggregate purchases made during each calendar month
(individually and collectively, “Administrative Fees”). Supplier’s annual sales shall be measured on a calendar
year basis. All Administrative Fees shall be payable in U.S. Dollars and shall be made by wire to U.S.
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Communities, or its designee or trustee as may be directed in writing by U.S. Communities. Administrative
Fees shall be due and payable within thirty (30) days of the end of each calendar month for purchases shipped
and billed during such calendar month. U.S. Communities agrees to pay to Lead Public Agency five percent
(5%) of all Administrative Fees received from Supplier to help offset Lead Public Agency’s costs incurred in
connection with managing the Master Agreement nationally.

5.2 Sales Reports. Within thirty (30) days of the end of each calendar month, Supplier shall
deliver to U.S. Communities an electronic accounting report, in the format prescribed by Exhibit B, attached
hereto, summarizing all purchases made under the Master Agreement during such calendar month (“Sales
Report™). All purchases indicated in the Sales Report shall be denominated in U.S. Dollars. All purchases
shipped and billed pursuant to the Master Agreement for the applicable calendar month shall be included in the
Sales Report. Submitted reports shall be verified by U.S. Communities against its registration database. Any
data that is inconsistent with the registration database shall be changed prior to processing. U.S. Communities
reserves the right upon reasonable advance notice to Supplier to change the prescribed report format to
accommodate the distribution of the Administrative Fees to its program sponsors and state associations.

53 Exception Reporting/Sales Reports Audits. U.S. Communities or its designee may;, at its sole
discretion, compare Supplier’s Sales Reports with Participating Public Agency records or other sales analysis
performed by Participating Public Agencies, sponsors, advisory board members or U.S. Communities staff. If
there is a material discrepancy between the Sales Report and such records or sales analysis as determined by
U.S. Communities, U.S. Communities shall notify Supplier in writing and Supplier shall have thirty (30) days
from the date of such notice to resolve the discrepancy to U.S. Communities’ reasonable satisfaction. Upon
resolution of the discrepancy, Supplier shall remit payment to U.S. Communities’ trustee within fifteen (15)
calendar days. Any questions regarding an exception report should be directed to U.S. Communities in writing
to reporting@uscommunities.org. If Supplier does not resolve the discrepancy to U.S. Communities’
reasonable satisfaction within thirty (30) days, U.S. Communities shall have the right to engage outside
services to conduct an independent audit of Supplier’s reports. Supplier shall solely be responsible for the cost
of the audit.

54 Online Reporting. Within forty-five (45) days of the end of each calendar month, U.S.
Communities shall provide online reporting to Supplier containing Supplier’s sales reporting for such calendar
month. Supplier shall have access to various reports through the U.S. Communities intranet website. Such
reports are useful in resolving reporting issues and enabling Supplier to better manage its Master Agreement.

5.5 Usage Reporting. Within thirty (30) days of the end of each contract year, Supplier shall
deliver to U.S. Communities an electronic usage report of all sales under the Master Agreement, including:

1 Supplier’s Product Number
(i1) Product Description

(iii) Manufacturer Name

@iv) Manufacturer Number

) Unit of Measure

(vi) U.S. Communities Price
(vii)  Number of times ordered
(viii)  Units sold

(ix) Sales by Manufacturer

5.6 Supplier’s Failure to Provide Reports or Pay Administrative Fees. Failure to provide a Sales
Report or pay Administrative Fees within the time and in the manner specified herein shall be regarded as a
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material breach under this Agreement and if not cured within thirty (30) days of written notice to Supplier,
shall be deemed a cause for termination of the Master Agreement at Lead Public Agency’s sole discretion or
this Agreement at U.S. Communities’ sole discretion. All Administrative Fees not paid within thirty (30) days
of the end of the previous calendar month shall bear interest at the rate of one and one-half percent (1.5%) per
month until paid in full.

ARTICLE VI

MISCELLANEOUS

6.1 Entire Agreement. This Agreement supersedes any and all other agreements, either oral or in
writing, between the parties hereto with respect to the subject matter hereof, and no other agreement, statement,
or promise relating to the subject matter of this Agreement which is not contained herein shall be valid or
binding.

6.2 Assignment.

(a) Supplier. Neither this Agreement nor any rights or obligations hereunder shall be
assignable by Supplier without prior written consent of U.S. Communities, and any assignment without such
consent shall be void.

(b) U.S. Communities. This Agreement and any rights or obligations hereunder may be
assigned by U.S. Communities in U.S. Communities’ sole discretion, to an existing or newly established legal
entity that has the authority and capacity to perform U.S. Communities’ obligations hereunder.

6.3 Notices. All reports, notices or other communications given hereunder shall be delivered by
first-class mail, postage prepaid, or overnight delivery requiring signature on receipt to the addresses as set
forth below. U.S. Communities may, by written notice delivered to Supplier, designate any different address to
which subsequent reports, notices or other communications shall be sent.

U.S. Communities: U.S. Communities
9711 Washingtonian Blvd. Suite 100
Gaithersburg, MD 20878-7381
Attn: Program Manager Administration

Supplier:

Attn: U.S. Communities Program Manager
6.4 Severability. If any provision of this Agreement shall be deemed to be, or shall in fact be,

illegal, inoperative or unenforceable, the same shall not affect any other provision or provisions herein
contained or render the same invalid, inoperative or unenforceable to any extent whatever.
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6.5 Waiver. Any failure of a party to enforce, for any period of time, any of the provisions under
this Agreement shall not be construed as a waiver of such provisions or of the right of said party thereafter to
enforce each and every provision under this Agreement.

6.6 Counterparts. This Agreement may be executed in several counterparts, each of which shall
be an original and all of which shall constitute but one and the same instrument.

6.7 Modifications. This Agreement may not be effectively amended, changed, modified, altered
or terminated without the prior written consent of the parties hereto.

6.8 Governing Law; Arbitration. This Agreement will be governed by and interpreted in
accordance with the laws of the State of California without regard to any conflict of laws principles. Any
dispute, claim, or controversy arising out of or relating to this Agreement or the breach, termination,
enforcement, interpretation or validity thereof, including the determination of the scope or applicability of
this dispute resolution clause, shall be determined by arbitration in Walnut Creek, California, before one
(1) arbitrator. The arbitration shall be administered by JAMS pursuant to its Comprehensive Arbitration
Rules and Procedures. Judgment on the award may be entered in any court having jurisdiction. This
clause shall not preclude parties from seeking provisional remedies in aid of arbitration from a court of
appropriate jurisdiction. The prevailing party will be entitled to recover its reasonable attorneys' fees and
arbitration costs from the other party. The arbitration award shall be final and binding. Each party
commits that prior to commencement of arbitration proceedings, the parties shall submit the dispute to
JAMS for mediation. The parties will cooperate with JAMS and with one another in selecting a mediator
from JAMS panel of neutrals, and in promptly scheduling the mediation proceedings. The parties
covenant that they will participate in the mediation in good faith, and that they will share equally in its
costs. The mediation will be conducted by each party designating a duly authorized officer or other
representative to represent the party with the authority to bind the party, and that the parties agree to
exchange informally such information as is reasonably necessary and relevant to the issues being mediated.

All offers, promises, conduct, and statements, whether oral or written, made in the course of the mediation
by any of the parties, their agents, employees, experts, and attorneys, and by the mediator or any JAMS
employees, are confidential, privileged, and inadmissible for any purpose, including impeachment, in any
arbitration or other proceeding involving the parties, provided that evidence that is otherwise admissible or
discoverable shall not be rendered inadmissible or non-discoverable as a result of its use in the mediation.
If the dispute is not resolved within thirty (30) days from the date of the submission of the dispute to
mediation (or such later date as the parties may mutually agree in writing), the administration of the
arbitration shall proceed. The mediation may continue, if the parties so agree, after the appointment of the
arbitrator. Unless otherwise agreed by the parties, the mediator shall be disqualified from serving as
arbitrator in the case. The pendency of a mediation shall not preclude a party from seeking provisional
remedies in aid of the arbitration from a court of appropriate jurisdiction, and the parties agree not to
defend against any application for provisional relief on the ground that a mediation is pending.

6.9 Successors and Assigns. This Agreement shall inure to the benefit of and shall be binding
upon U.S. Communities, Supplier and any successor and assign thereto; subject, however, to the limitations
contained herein.

[Remainder of Page Intentionally Left Blank — Signatures Follow]
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IN WITNESS WHEREOF, U.S. Communities has caused this Agreement to be executed in its name and
Supplier has caused this Agreement to be executed in its name, all as of the date first written above.
U.S. Communities:
U.S. COMMUNITIES GOVERNMENT PURCHASING ALLIANCE

By

Name: Kevin Juhring

Title: President

Supplier:

By

Name:

Title:
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EXHIBIT A

MASTER AGREEMENT

(To Be Attached)

Exhibit A
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EXHIBIT B

SALES REPORT FORMAT

Appendix B - US (Data Format)
Sales Report Template

TIN Supplier ID Account No. Agency Name Dept Name Address City State Zip Agency Type Year Qtr Month Amount
" 956000735 178 "89518997 CITY OF LA/IMGMT EMPL SVCS Purchasing 555 RAMIREZ ST STE 312 LOS ANGELES ~ CA 90012 20 2015 3 1 1525.50
" 956000222 178 "34868035 LOS ANGELES COUNTY Faciliies 350 S FIGUEROA ST STE 700 LOS ANGELES ~ CA 90071 30 2015 3 1 1603.64
" 956000735 178 "89496461 CITY OF LA/ENVIRON AFFAIR Purchasing 555 RAMIREZ ST STE 312 LOS ANGELES ~ CA 90012 20 2015 3 1 1625.05
" 956000735 178 '89374835 CITY OF LA/COMMUNITY DEV/ Purchasing 555 RAMIREZ ST STE 312 LOS ANGELES ~ CA 90012 20 2015 3 1 45090.79
" 066002010 178 328NA0001053 ~ GROTON TOWN OF PUBLIC WORKS Water 123 A St GROTON CT 06340 20 2015 3 1 318.00
" 066001854 178 328NA0001051 GROTON CITY OF Administration 123 A St GROTON CT 06340 20 2015 3 1 212.00
SALES REPORT DATA FORMAT
Column Name Required Data Type Length Example Comment
TIN Optional Text 9 956000735 No Dash, Do not omit leading zero.
Supplier ID Yes Number ] [ 111 See Supplier ID Table Below
Account No. Yes Text 25 max Depends on supplier account no.
Agency Name | Yes Text 255 max Los Angeles County
Dept Name Optional Text 255 max Purchasing Dept
Address Yes Text 255 max
City Yes Text 255 max Los Angeles Must be a valid City name
State Yes Text 2 CA
Zp Yes Text 5 90071 No Dash, Do not omit leading zero, Valid zip code
Agency Type Yes Number 2 30 See Agency Type Table Below
Year Yes Number 4 2010
Qr Yes Number 1 4
Month Yes Number 2 12
Amount Yes Number variable 45090.79 Two digit decimal point, no $ sign or commas
‘Agency Type Table
Agency Type ID  Agency Type Description
10 K-12
1 Community College
12 College and University
20 City
21 City Special District
22 Consolidated City/County
30 County
31 County Special District
40 Federal
4 Crown Corporations
50 Housing Authority
80 State Agency
81 Independent Special District
82 Non-Profit
84 Other
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MASTER INTERGOVERNMENTAL COOPERATIVE PURCHASING AGREEMENT

This Master Intergovernmental Cooperative Purchasing Agreement (“Agreement”) is made between certain
government agencies that execute a Lead Public Agency Certificate (collectively, “Lead Public
Agencies”) to be appended and made a part hereof and other government agencies (“Participating Public
Agencies”) that agree to the terms and conditions hereof through the U.S. Communities registration
process and made a part hereof.

RECITALS

WHEREAS, after a competitive solicitation and selection process by Lead Public Agencies, in compliance
with their own policies, procedures, rules and regulations, a number of suppliers (each, a “Contract
Supplier”) have entered into Master Agreements with Lead Public Agencies to provide a variety of
goods, products and services based on national and international volumes (herein “Products and
Services”);

WHEREAS, Master Agreements are made available by Lead Public Agencies through U.S. Communities
and provide that Participating Public Agencies may purchase Products and Services on the same terms,
conditions and pricing as the Lead Public Agency, subject to any applicable local purchasing ordinances
and the laws of the State of purchase;

WHEREAS, the parties desire to comply with the requirements and formalities of any intergovernmental
cooperative act, if applicable, to the laws of the State of purchase;

WHEREAS, the parties hereto desire to conserve resources and reduce procurement cost;

WHEREAS, the parties hereto desire to improve the efficiency, effectiveness and economy of the
procurement of necessary Products and Services;

NOW, THEREFORE, in consideration of the mutual promises contained in this Agreement, and of the
mutual benefits to result,